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New Hampshire Bar News
The monthly Bar News is the official publication of the New 
Hampshire Bar Association and features a variety of timely 
articles about the law, justice issues, courts and the legal 
community. It is mailed to more than 8,500 NHBA members. 
The Bar News is also available on our website for additional 
readership. Opportunities include:
•  Display Advertising - Generate business and referrals 

with attractive color or black and white ads. 
•  Classifieds - Advertise job vacancies, products or 

services. Both display and line ads are available. 
Classified ads are also posted on www.nhbar.org. 

NHBA e-Bulletin
The e-Bulletin is a weekly online newsletter distributed 
to more than 5,500 NHBA members and other interested 
parties. It is our most interactive publication, with high 
average open and click-through rates. 

•  Issue Sponsorships – Sponsors are listed weekly in 
a content block that includes a title with a hyperlink 
to your website and 30 words of text (max.) and logo.  
See sample below:

New Hampshire Bar Association

The NH Bar Association strives to support members of 
the legal profession and their service to the public and 
justice system. Contact us to learn more.

Meetings and Events
Sponsoring one of the NH Bar Association’s many popular 
programs and events enhances visibility, bringing your 
company to the forefront for our audience.

•  Midyear Meeting - Feb. 20, 2026, DoubleTree by Hilton 
Manchester Downtown, Manchester, NH

• Annual Meeting – June 7-8, 2025, Sheraton Portsmouth 
Harborside Hotel, Portsmouth, NH
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By Tom Jarvis

 House Bill 253, a proposed measure 
in the New Hampshire Legislature, has 
sparked considerable discussion among 
legal professionals and policymakers. 
The bill aims to redirect funding generat-
ed through the Interest on Lawyers Trust 
Accounts (IOLTA) Program from civil 
legal services to the New Hampshire 
Public Defender’s (NHPD) office. 
 HB 253 would require attorneys 
managing interest-bearing pooled trust 
accounts to remit the interest or divi-
dends quarterly to the NHPD, contingent 
on the NHPD adhering to specific restric-
tions. These restrictions include prohibit-
ing the NHPD from allocating funds to 
any nonprofit organization or political 
campaign within the same quarter. If the 
NHPD fails to comply, the funds would 
be remitted to the State’s general fund.
 However, the NHPD refutes the im-
plication that it allocates funds in the 
manner described by the bill.
 “The NHPD did not seek or request 
this bill,” says NHPD Board President  

HB 253: A Controversial Bill that 
Could Endanger Civil Legal Aid

and NHBA Board Member Michael Ia-
copino. “The NHPD does not contrib-
ute to other nonprofit organizations, and 
does not make contributions to political 
candidates, their election committees, 
or political action committees. The sole 
focus of NHPD is to zealously represent 
our clients as envisioned by our constitu-
tional mandate.”

Background on IOLTA
 The IOLTA Program, established in 
the Granite State in 1982 and governed 
by New Hampshire Supreme Court 
(NHSC) Rule 50, allows lawyers to 
pool nominal or short-term client funds 
in interest-bearing accounts. Before 
IOLTA, these funds were typically held in 
non-interest-bearing accounts because it 
was not economically feasible to manage 
separate accounts for each client. IOLTA 
solved this by collectively generating 
interest that would not otherwise exist, 
turning unused funds into a valuable 
resource.

This article is a continuation of the first 
article in the series examining the indi-
gent defense crisis in the Granite State. 

By Tom Jarvis

 The first installment of the NHBA 
Indigent Defense Crisis Series examined 
the ongoing shortage of public defenders 
in New Hampshire and the systemic chal-
lenges fueling the crisis – high attrition 
rates, heavy caseloads, low wages, and a 
shrinking pipeline of law school gradu-
ates pursuing public service. The conse-
quences of this shortage are severe, de-
laying justice for defendants and victims 
alike while placing immense strain on the 
court system. This next installment fo-
cuses on the measures being taken to ad-
dress the crisis, the obstacles that remain, 
and the broader systemic factors – such 
as incarceration rates, the presumption of 
innocence, and bail reform – that shape 
the landscape of indigent defense in the 
Granite State.

Incarceration Rates
 According to the American Civil 
Liberties Union, despite making up close 
to five percent of the global population, 
the US has more than 20 percent of the 
world’s prison population. Since 1970, 
our incarcerated population has increased 
by 500 percent – today, two million peo-
ple are in jail and prison – far outpacing 
population growth and crime.

 In a June 2023 article for the Nation-
al Association for Public Defense, “Why 
Our Public Defense Systems Are Col-
lapsing,” University of Wisconsin Law 
School Public Defender Project Director 
John Gross examines the intersection of 
the indigent defense crisis and the na-
tion’s high incarceration rates.
 “Our public defense systems are not 
necessarily designed to fail, but they are 
designed to come as close to failure as 
possible,” Gross says, describing the cri-
sis as a vicious cycle: understaffing leads 
to excessive caseloads, which drive attri-
tion, further deepening the staffing short-
ages. 
 “I don’t see any short-term solu-
tions,” he says, noting that law schools 
aren’t producing enough graduates, tu-
ition remains high, and legislators are 
unlikely to approve significant pay raises. 
Even if they did, he argues, there still 
wouldn’t be enough lawyers to fill the 
gaps.
 The simplest fix, Gross suggests, 
would be to reduce the number of cases 
entering the system, but he doubts that 
will happen. 
 “Our nation’s addiction to incarcera-
tion rules that out,” he says, adding that 
judges could dismiss cases when defense 
attorneys aren’t available, but he ques-
tions whether they would, saying that 
they have enabled a system where case-

NHBA Indigent Defense Crisis Series: 
Understanding the Public Defender 

Shortage, Part Two

New Lawyers Committee. Dinners with 
Dignitaries. PAGE 3

Professional Announcements. Coming 
and Going. PAGES 12-14

By Tom Jarvis

 The New Hamp-
shire Judicial Branch’s 
(NHJB) Family Treat-
ment Court (FTC) 
in Sullivan County, 
launched in 2021, is the 
first of its kind in New 
Hampshire. It provides 
early intervention for 
families involved in 
abuse and neglect cases 
where substance use 
disorder impacts one or more parents. 
FTC aims to strengthen families by pro-
viding structured, court-supervised sup-
port for parents working toward recovery 
and reunification. 
 Operated under the leadership of Cir-
cuit Court Judge Daniel Swegart, FTC is 
currently funded by grants from the Of-
fice of Juvenile Justice and Delinquency 
Prevention and the Substance Abuse and 
Mental Health Services Administration.

Breaking the Cycle: Family Treatment Court 
in Sullivan County Helps Families Rebuild

 “FTCs have been running for 20 years 
in some other states,” says Judge Swegart. 
“New York has a well-established FTC 
system, and it’s all funded through state 
and county funds, as they’ve made it a pri-
ority to approach their abuse and neglect 
cases in this way.”
 By taking a collaborative, team-based 
approach, FTCs enhance access to critical 

HB 253 continued on page 10

INDIGENT continued on page 24 FTC continued on page 25

Supporting members of the legal profession and their service to the public and the justice system.March 19, 2025 Vol. 35 No. 10

BBarar N NewsewsAn Official Publication An Official Publication 
of the New Hampshire of the New Hampshire 

Bar AssociationBar Association

NEW HAMPSHIRENEW HAMPSHIRE

Periodical Postage paid at Concord, NH 03301

  INSIDE THIS ISSUEINDEX

NHBA News .........  2-18, 22-25
Opinions ................................4
NHBA•CLE ......................19-21

Practice Area Section .....26-32
NH Court News ..............33-35
Classifieds .......................35-39

Practice area articles with important 
information and updates in trust and 

estate law. PAGES 26-32

Practitioner Profile. Robert Dunn. PAGE 3

Law School. James Duggan Scholarship. 
PAGE 5

From the Law School. Headed for the Public 
Defender. PAGE 9

Bar Foundation. Fellows Reception. PAGE 10

President’s Perspective. Wellness Strategies. 
PAGE 2

Opinion. Helpers Verification Program. PAGE 4

Trust and Estate Law Section

Information Technology. Ransomware. 
PAGE 17

Transfer on Death Deed. Is It Right for 
You? PAGE 12
Book Review. The Anxious Generation. 
PAGE 14

Board of Governors. Candidates. PAGES 6-8

Civility and the Rule of Law: Highlights from the 2025 Midyear Meeting

New Hampshire Supreme Court Chief Justice Gordon MacDonald speaking to just under 500 Midyear Meeting attendees on Friday, February 21, at the 
DoubleTree Hilton in Manchester. Photo by Rob Zielinski

By Tom Jarvis 

 With just under 500 attendees, the 
New Hampshire Bar Association’s 2025 
Midyear Meeting (MYM), held on Fri-
day, February 21, at the DoubleTree 
Hilton in Manchester, marked the high-
est turnout since in-person gatherings re-
sumed after the COVID-19 pandemic.
 This year’s meeting, themed “Civil-
ity and the Rule of Law,” focused on the 
role of civility in the legal profession and 
its impact on democracy and public trust.
	 “When	I	first	started	discussing	this	
theme, we were at the outset of what 
everyone knew would be an extremely 
contentious election cycle,” says NHBA 
President Kate Mahan. “Regardless 
of the election’s outcome, the rheto-
ric, challenges to the court system, and 
questioning of foundational democratic 
principles – like judicial independence 
– would be at the forefront of people’s 
minds. I thought it would be the perfect 
time to highlight the role of lawyers in 
supporting the rule of law and demon-
strating	 how	we	 can	 engage	 in	 difficult	
conversations with professionalism and 
civility. The meeting was a tremendous 
success,	 thanks	 to	 the	efforts	of	 the	Bar	

staff.	We	had	a	 sold-out	crowd	 that	was	
extremely engaged throughout the day, 
with great speakers and timely topics.”
 Three of the four CLE sessions were 
each designed to explore a specific as-
pect of civility in the legal system: one 
examined its critical role in the adminis-
tration of justice, another addressed the 
effect of eroding public confidence in 
the rule of law, and the third considered 
the importance of constitutional dis-
agreements in shaping legal and demo-

cratic frameworks.
 NHBA Professional Development 
Director	 Vince	 O’Brien	 reflects	 on	 the	
relevance of the presentations.
 “The CLE sessions aligned well 
with this year’s theme,” he says. “There 
were some great discussions on civility 
in legal practice, and the speakers shared 
practical strategies on how to defend the 
rule	 of	 law.	 They	 effectively	 connected	
these ideas to the challenges we face to-
day.	Each	presentation	offered	something	

valuable to help us approach law and so-
ciety with integrity and foresight.”
 In addition to civility discussions, 
the fourth CLE addressed the evolving 
landscape of technology in law, includ-
ing digital evidence, computer forensics, 
and cybersecurity, examining their in-
creasing	 influence	 on	 legal	 practice	 and	
the administration of justice.
 “Thanks to the vision of Kate Ma-
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Recovering Daniel Webster. PAGE 16

By Tom Jarvis 

 Previous articles in this series have 
explored the challenges encountered by 
the New Hampshire Public Defender 
(NHPD), but what happens when a pub-
lic	defender	faces	a	conflict	of	interest	–	
whether	a	direct	conflict,	a	conflict	with	
a co-defendant, a caseload issue, or other 
factors? In such cases, the NHPD refers 
the	 matter	 to	 conflict	 counsel	 –	 private	
attorneys who step in when needed.
	 Conflict	 counsel	 fall	 into	 two	main	
categories: contract and assigned coun-
sel. Contract counsel are private attor-
neys	 who	 have	 fixed-fee	 agreements	
with the New Hampshire Judicial Coun-
cil (NHJC) to handle a set number of 
cases based on units. Assigned counsel, 
by contrast, take cases on an ad hoc ba-
sis when neither the NHPD nor contract 
counsel are available, and receive hourly 
pay	for	flexibility.
 Similar to the public defender short-

age,	 there	 is	 also	 a	 shortage	 of	 conflict	
counsel. Currently, there are only 17 con-
tract attorneys in the state and approxi-
mately 45 attorneys who regularly take 
criminal cases as assigned counsel.

The Role of the Judicial Council
	 When	 the	 NHPD	 has	 a	 conflict,	 its	
Conflict	 Counsel	 Administrator	 (CCA)	
coordinates with the NHJC, which over-
sees the indigent defense system, includ-
ing managing NHPD funding and assign-
ing	 conflict	 counsel.	The	NHJC	ensures	
that indigent defendants have access to 
legal representation through a three-part 
system: the NHPD, contract counsel, and 
assigned counsel.
 Funded through a general fund ap-
propriation, the NHJC works with a lim-
ited	 staff	 to	 coordinate	 these	 services,	
balancing caseload distribution and at-

By Grace Yurish

 Lawyers and judges across New 
Hampshire are invited to participate in the 
inaugural Civics Bootcamp training ses-
sion at the Federal Courthouse on April 
7. This program is designed to equip legal 
professionals with engaging and accessible 
civics lessons for local classrooms.
 Led by Chief Judge Landya McCaf-
ferty of the US District Court for the Dis-

Upcoming Civics Bootcamp Prepares 
Lawyers and Judges for the Classroom

trict of New Hampshire and Judge Seth 
Aframe of the US Court of Appeals for the 
First Circuit, the session will provide par-
ticipants with ready-to-use scenarios to in-
spire students and deepen their understand-
ing of the justice system. 
 “We’re going to spend an hour and a 
half teaching lawyers how to walk into a 
school and be comfortable teaching kids,” 

MIDYEAR continued on page 22

CIVICS continued on page 25INDIGENT continued on page 24

NHBA Indigent Defense Crisis Series: 
The	Role	of	Conflict	Counsel
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From the Law School. Preparing for 
Graduation. PAGE 18

By Tom Jarvis

 Much has been said about the pub-
lic defender and conflict counsel short-
age, but another piece of the puzzle is the 
prosecution. At first glance, you might 
not think the indigent defense crisis has 
direct implications for prosecutors, but 
the reality is that it affects them and the 
victims they represent just as much as 
the defense attorneys, defendants, and 
courts.
 Prosecutors are sometimes per-
ceived as primarily focused on securing 
convictions rather than seeking justice, 
but the truth is more complex. Prosecu-
tors rely on a functioning defense system 
just as much as anyone. A fair system 
requires skilled, ethical professionals on 
both sides. When public defenders are 
overburdened and under-resourced, that 
balance breaks down. Cases take longer 
to resolve, the risk of wrongful convic-
tions increases, and prosecutors are left 

navigating a system where achieving 
justice becomes more difficult.
 As any prosecutor will tell you, their 
role isn’t just about winning cases – it’s 
about ensuring fair outcomes. But when 
indigent defense is in crisis, that mission 
becomes harder to fulfill. Overloaded 
public defenders may not have the time 
or resources to fully investigate cases, 
negotiate effectively, or challenge weak 
evidence. That weakens the adversarial 
process and undermines justice. 
 The indigent defense crisis isn’t just 
a defense problem – it’s a prosecution 
problem, too.

The Ripple Effect
 “It’s harder for us to get cases re-
solved more quickly,” Grafton County 
Attorney Marcie Hornick, a former long-
time public defender, says of the crisis. 

NHBA Indigent Defense Crisis Series: 
It’s a Prosecution Problem, Too

INDIGENT continued on page 20

LEAN continued on page 24

Wellness Corner. Delegating and Well-
Being Week in Law. PAGES 8-9

By Tom Jarvis

 It has been five years since the CO-
VID-19 pandemic upended the world. 
While the World Health Organization 
(WHO) declared the novel coronavirus 
a global pandemic on March 11, 2020, 
it wasn’t until April that the gravity of 
the situation set in – it wasn’t going 
away anytime soon. In rapid succes-
sion, schools and businesses shut down, 
lockdowns were enforced, travel came 
to a standstill, and hospitals were over-
whelmed with patients clinging to the 
hope that a cure or effective treatment 
would emerge – only to face a harsh and 
prolonged reality.
 By April 2020, more than 3.9 bil-
lion people in more than 90 countries 
and territories – nearly half the world’s 
population – had been ordered or ad-
vised to stay home. These lockdowns 
had profound and far-reaching conse-
quences on individuals and society as a 
whole.
 For better or worse, the shutdowns 
and quarantines, mask and vaccine 
mandates, and the spread of misinfor-
mation and media censorship deepened 
divisions among Americans. The wide-
spread fear and uncertainty that resulted 
fueled mistrust, resentment, and incivil-
ity that persist to this day. 
 During a period when plexiglass 
and PPE were everywhere and phrases 
like unprecedented times, new normal, 
social distancing, flatten the curve, 
and trust the science were becoming 
part of the everyday vernacular, pub-
lic health itself had become a partisan 
issue. The lasting economic and men-

tal health impacts further compounded 
these societal fractures.

The Courts Pivot 
Under Pressure

 As the shutdowns took effect, New 
Hampshire’s court system scrambled to 
adapt, ensuring continued access to jus-
tice, while the New Hampshire Bar As-
sociation worked urgently to support its 
members through unprecedented chal-
lenges. These efforts underscored the 
legal community’s resilience and the 
need for innovation in the face of crisis.
 “Looking back, it’s hard to be-
lieve that it happened,” says Judge Tina 
Nadeau, who was the Superior Court 
Chief Justice at the time. “It’s hard to 
believe that we were able to pivot and 
continue our operations in the court sys-
tem. It’s the only time in my career that 
I truly lost sleep at night. The challenge 
of balancing the severe threat to public 
safety with defendants’ constitutional 
rights to a speedy trial was always on 
my mind.”
 Judge Nadeau continues: “Since 
we had no Supreme Court Chief Justice 
at the time, the remaining four justices 
relied on the trial court judges and the 
Administrative Office of the Courts di-
rector to manage operations. Because 
of our close collaboration, we did not 
close the courts, but rather slowed down 
operations so that we could institute re-
mote and telephonic hearings. Our IT 
department worked around the clock to 
make it happen.”

Five Years Post-Pandemic: How the Legal 
Community Navigated Uncertainty

By Grace Yurish

 The New Hampshire Bar Association 
(NHBA) is enhancing its license renewal 
process by adopting Lean, a process im-
provement methodology focused on pro-
viding increased value for customers by 
reducing inefficiencies and optimizing 
operations. This initiative aims to create 
a more user-friendly and efficient renewal 

experience for members, while also alle-
viating the administrative burden on staff.
 “We want to make the renewal pro-
cess clearer for people,” says NHBA Ex-
ecutive Director Sarah Blodgett. “Every 
year, we have quite a few members who 
do not renew on time and end up being 
assessed a delinquency or – worst-case 

NHBA to Streamline License 
Renewal with Lean
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 Platinum: $7,500
•	 Midyear Meeting (exhibitor booth - $650, full page ad in program - $475, sponsorship - $1,250) AND  

Annual Meeting (sponsorship - $1,250, full-page ad in program - $475).  
•	 One year subscription to Vendor Directory - $325
•	 Advertising credit - $2,675 to be used to place ads in Bar News
•	 4 e-Bulletin sponsorships - $400
•	 Recognition on website, Bar News and at sponsored events.

 Gold: $5,000
•	 Midyear Meeting (exhibitor booth - $650, full page ad in program - $475) AND Annual Meeting (sponsorship 

- $1,250, full-page color ad in program - $475).  
•	 One year subscription to Vendor Directory - $325
•	 Advertising credit - $1,525 to be used to place ads in Bar News
•	 3 e-Bulletin sponsorships - $300
•	 Recognition on website, Bar News and at sponsored events.

 Silver: $2,500
•	 Midyear Meeting (exhibitor booth - $650, full page ad in program - $475) AND  

Annual Meeting (full page ad in program - $475) 
•	 One year subscription to Vendor Directory - $325
•	 Advertising credit - $575 to be used to place ads in Bar News
•	 Recognition on website, Bar News and at sponsored events.

 Bronze: $1,000
•	 Midyear meeting (full page ad in program - $475)
•	 One year subscription to Vendor Directory - $325
•	 Advertising credit - $200 to be used to place ads in Bar News
•	 Recognition on website, Bar News and at sponsored events.

Sponsorship Levels
The New Hampshire Bar Association has various opportunities available for both advertising and sponsorship at 
our live CLEs. Questions? Email advertise@nhbar.org.
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Placement W H
1.   Full Page 10”  13.63”
2.   Junior page 7.46” 10”
3.   1/2  Vertical 4.92” 13.63”
4.   1/2  Horizontal 10” 6.75”
5.   1/4  Vertical 4.92” 6.75”
6.   1/4  Horizontal 10” 3.25”
7.   1/8  Horizontal 4.92” 3.25”
8.   1/16  Vertical 2.38” 3.25”

1X 3X 6X 9X 12X
Full Page $1900 $1745 $1725  $1630 $1500

Junior $1465 $1400 $ 1340  $1280 $1200

1/2 Page $ 965 $ 900 $ 870  $ 830 $ 795

1/4 Page $ 670 $ 625 $ 600  $ 580 $ 555

1/8 Page $ 325 $ 315 $ 305  $ 300 $ 295

1/16 Page $ 200 $ 195 $ 185  $ 175 $165

Preferred placement of an ad is available for an additional 
20% of the total placement cost.  An additional cost of $25 
for employment ads only will be added to post the ad with 
our online classifieds. 

For print display ads, please send a PDF file with the 
following specifications. 

• 	 CMYK Color Mode 
• 	 Resolution – Resolution for Bar News 

advertisements should be  
at least 300dpi. 

• 	 Screen Tints – 15%

8

4

61
2

7

5

3

Headings: 
Positions Available • Positions Sought • Request for 
Proposals • Office Sharing • Office Space • Services • 
For Rent • For Sale • Will Search 
Prices are per issue/month. Ads are posted online for 
30 days. Ads need to be prepaid. (Checks made payable 
to NHBA; credit cards also accepted.) Classified line ads 
appear in a paragraph format. Ads can only be emailed or 
mailed. Ad text cannot be taken by phone. 
If the advertiser would like to contiune the ad, please contact 
the NHBA and provide prepayment. Ads may be edited. 
The NHBA reserves the right to reject advertising.

Insertion Per Word Cost
$70 $1.65/word

Classified Ads
Classified Line Ads

Bar News Display Ads

Rates effective January 1, 2024

Insertion is $70 to place the ad plus the cost per word. 
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Enhance visibility for your business. 

Midyear Membership Meeting
February 20, 2026 

DoubleTree by Hilton Manchester Downtown

Annual Membership Meeting
June 12-14, 2026

Mountain View Grand Resort & Spa, Whitefield, NH

Event Advertising and Promotions

EXHIBIT $650

PROGRAM ADVERTISING

Ad Size 1/4-Page 1/2-Page Full Page

Member $275 $325 $375

Non-Member $325 $400 $475

EXHIBIT SPACE NOT AVAILABLE

PROGRAM ADVERTISING

Ad Size 1/4-Page 1/2-Page Full Page

Member $275 $325 $375

Non-Member $325 $400 $475

More than 5,500 members receive the e-Bulletin, the bar’s 
weekly e-newsletter. It is our most interactive publication, 
with high average open and click-through rates. 
Listings in the e-Bulletin are featured in a content block 
each week. Listings should include a title with a hyperlink 
to your website and no more than 30 words of text.   
See sample below:

NH Bar Association
The NH Bar Association strives to support members of the 
legal profession and their service to the public and justice 
system. Contact us to learn more.

NHBA e-Bulletin ListingsOnline Vendor Directory 

Premiere Listing (One Year) $325

Vendor Directory listings include contact information 
for your company, a hyperlink to your website, your 
company’s logo, and a description of your company and 
its products and/or services. These listings are posted 
online for one year. 

Organization Name
Contact Name

Phone/Fax
Address 

Email Address
Organization URL
Vendor Category
Description/Logo

Digital Advertising
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Bar News
Practice Area Sections

NH Bar News features a special content section each 
month that is dedicated to a specific area or areas of law. 
This helps you pick the advertising placements that are 
best for you and your business. 

January Criminal Law & Health Law

February Tax Law & Insurance Law

March Trust & Estate Law

April Labor & Employment Law

May Real Property Law

June Municipal & Governmental Law and  
Intellectual Property Law

July Federal Practice, Bankruptcy, International

August Workers’ Compensation Law and  
Personal Injury Law

September Environmental & Natural Resources, 
Telecommunications, Energy & Utilities Law

October Alternative Dispute Resolution

November Family Law & Children’s Law

December Business Law & Business Litigation

Bar News
Advertising Deadlines

Conditions and Deadlines

Issue  
Date

Ad Reservation 
Date

Final Ad  
Copy Due

Oct. 15, 2025 Sept. 29, 2025 Oct. 6, 2025

Nov. 19, 2025 Nov. 3, 2025 Nov. 10, 2025

Dec. 17, 2025 Dec. 1, 2025 Dec. 8, 2025

Jan. 21, 2026 Jan. 5, 2026 Jan. 12, 2026

Feb. 18, 2026 Feb 2, 2026 Feb. 9, 2026

March 18, 2026 March 2, 2026 March 9, 2026

April 15, 2026 March 30, 2026 April 6, 2026

May 20, 2026 May 4, 2026 May 11, 2026

June 17, 2026 June 1, 2026 June 8, 2026

July 15, 2026 June 29, 2026 July, 6, 2026

Aug. 19, 2206 Aug. 3, 2026 Aug. 10, 2026

Sept. 16, 2026 Aug. 30, 2026 Sept. 7, 2026

Oct. 21, 2026 Oct. 5, 2026 Oct. 12, 2026

nov. 18, 2026 Nov. 2, 2026 Nov. 9, 2026

Dec. 16, 2026 Nov. 30, 2026 Dec. 7, 2026

Jan.20, 2027 Jan. 4, 2027 Jan. 11, 2027

Feb. 17, 2027 Feb. 1, 2027 Feb 8, 2027

March 17, 2027 March 1, 2027 March 8, 2027

April 21, 2027 April 5, 2027 April 12, 2027

May 19, 2027 May 3, 2027 May 10, 2027

Contract Year
Advertising must be inserted within one year of the first 
insertion to earn the frequency discounts.

Copy Acceptance
Advertisements will only be accepted on a prepaid basis.  
The publisher reserves the right to accept or reject all 
advertising copy at its discretion. Placement is subject to 
publisher’s choice except for paid preferred positions at an 
additional 10% charge.

Contract/Copy Conditions
Costs incurred by the publisher for production work done 
on advertisements will be charged to the advertiser. When 
change of copy is not received by the closing date, copy 
run in previous issue will be inserted. 

Advertising Responsibility
Staff of New Hampshire Bar News must be notified in 
writing within 10 days of receipt of publication of any errors 
in advertising or printing flaws. Otherwise billing for said 
advertising will be held indisputable. 
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NHBA Advertising Policy
ADVERTISING POLICY. All submitted advertising is 
subject to approval by the New Hampshire Bar Association, 
which produces and distributes the Bar News and other 
publications. As the publisher, the NHBA reserves the right 
at any time to decline any advertising which it feels, in its 
sole discretion, may be inappropriate for its membership 
and readership. The following is a non-exclusive list of 
advertising that is unacceptable to the publisher:

•	 advertising relating to alcoholic beverages or tobacco 
products;

•	 advertising by or on behalf of political candidates; as well 
as political interest groups and lobbyists.

•	 advertising relating to contests, lotteries, or the offering of 
prizes based on chance, unless first cleared by the U.S. 
Postal Service, and unless written proof of compliance 
with the laws of New Hampshire is supplied; 

•	 advertising that may imply New Hampshire Bar 
Association endorsement, recommendation, support or 
approval, unless prior endorsement, recommendation, 
support or approval has been awarded by the NHBA;

•	 advertising for products or services that are illegal or 
whose movement in interstate commerce is prohibited 
under law;

•	 advertising that contains unlawful, discriminatory, and/or 
hate language;

•	 advertising that advocates a position contrary to that of 
New Hampshire’s judicial system or NHBA’s Constitution 
and/or bylaws;

•	 advertising that itself violates -- or may encourage or 
enable another to violate -- the NH Supreme Court Rules 
of Professional Conduct, even if advertisement is placed 
by a non-attorney not themselves subject to the Rules. 
By submitting an advertisement, advertiser attests that 
to the best of their knowledge, said advertisement is in 
compliance with the Rules of Professional Conduct. The 
New Hampshire Bar Association takes no responsibility 
for ensuring such compliance and will not assume any 
obligation on member(s) arising as a result of non-
compliance.

•	 advertising that -- in subject matter, content, material, 

and/or design – may jeopardize the timely mailing status 
of the publication. The publisher reserves the right to 
require from the advertiser written proof of clearance 
from the U.S. Postal Service prior to accepting the ad 
for publication.

The NH Bar Association, while a non-profit organization, 
nevertheless has an ongoing obligation to its members 
to maintain fiscal health. The Bar Association brings in a 
significant amount of operating revenue throughout the 
year through a variety of CLE programs it offers. The NHBA 
has also entered into (or plans to enter into) significant, 
mutually-beneficial relationships with other organizations, 
including a number of preferred vendors and exclusive 
providers. In order for the NHBA to continue to thrive, it 
is important that these arrangements not be jeopardized.

With this in mind, the NHBA reserves the right to review – 
and reject, where appropriate – advertising submitted to 
one or more of its publications on the basis of reasonable 
concerns that the proposed advertising may compete with 
the NHBA’s own products and/or that said advertising 
could materially interfere with any existing or planned 
relationships it has with other organizations. For instance, 
the NHBA reserves the right to decline advertising for a 
program that is considered in direct competition with a 
NHBA CLE program. “Direct competition” includes, but 
is not limited to, such characteristics as subject matter, 
audience, event date, and pricing. 

When advertisements for outside paid CLE programs 
are deemed not to be in direct competition with NHBA’s 
offerings, regular advertising rates will ordinarily apply. 
(Courts, local and county bar associations, and other non-
profit organizations promoting a free (no-cost) CLE may 
request to have advertising fees waived.)

Advertisers are encouraged to contact the NHBA prior 
to submitting their advertising message if they have 
any question on whether the ad may be accepted for 
publication.


