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New Hampshire Bar News
The monthly Bar News is the official publication of the New 
Hampshire Bar Association and features a variety of timely 
articles about the law, justice issues, courts and the legal 
community. It is mailed to more than 8,500 NHBA members. 
The Bar News is also available on our website for additional 
readership. Opportunities include:

•  Display Advertising - Generate business and referrals 
with attractive ads. 

•  Classifieds - Advertise job vacancies, products or 
services. Both display and line ads are available. 
Classified ads are also posted on www.nhbar.org. 

NHBA e-Bulletin
The e-Bulletin is a weekly online newsletter distributed to more 
than 5,500 NHBA members and other interested parties. It is 
our most interactive publication, with high average open and 
click-through rates. 

•  Issue Sponsorships – Sponsors are listed weekly in 
a content block that includes a title with a hyperlink to 
your website and 30 words of text (max.) and logo. See 
sample below: 

New Hampshire Bar Association

The NH Bar Association strives to support members of 
the legal profession and their service to the public and 
justice system. Contact us to learn more.

Opportunities

Meetings and Events
Sponsoring one of the New Hampshire Bar Association’s 
many popular programs and events enhances visibility, 
bringing your company to the forefront for our audience.

•  Midyear Meeting - Feb. 21, 2025, DoubleTree by Hilton 
Manchester Downtown

•  Annual Meeting – June 7-9, 2024, Grand Summit at 
Attitash, Bartlett, NH 
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engaging speakers,

inspiring awards, and
plenty of networking

opportunities.

PRACTITIONER PROFILE

By Kathie Ragsdale

 She has represented some of the most 
notorious defendants in the state, has tak-
en on the governor and attorney general 
for their comments about a jury decision, 
and has won some of the most prestigious 
awards that her Bar colleagues offer.
 But Robin D. Melone is a heavy-
weight in more ways than one.
 The woman can also deadlift 250 
pounds.
 “I’m a challenge taker,” says Melone, 
who joined the Concord firm of Pastori 
Krans on January 1.
 The former public defender and long-
time criminal defense lawyer grew up “all 
over the place,” including 15 years in 
West Virginia, before enrolling at Wes-
leyan College as a music major. But she 

felt out of place at 
the rural, Christian 
school and trans-
ferred to Mount 
Holyoke College 
in Massachusetts, a 
move she calls “the 
best thing I ever 
did.”
 “The exposure 
to people, ideas, 
and open conver-

sations really shaped my willingness and 
ability to ask vulnerable questions, which 
I think makes me a good attorney,” she 
adds.
 Two professors at Mount Holyoke 
had strong influences on her, includ-

Robin Melone: A Heavy Lifter In and 
Out of the Courtroom

By Tom Jarvis and Grace Yurish

 In the spring of 2022, New Hamp-
shire Supreme Court Justice (NHSC) 
Anna Barbara Hantz Marconi began to 
organize what is now the New Hampshire 
Coalition for Resettlement of Afghan 
Women Judges (the Coalition) – a volun-
teer group of highly motivated and phil-
anthropic judges, lawyers, and teachers 
recognized by the National Association 
of Women Judges (NAWJ). Their goal is 
to assist the International Institute of New 
England (IINE) with providing essential 
support to women judges and their fami-
lies who were evacuated from the threat 
of the Taliban in Afghanistan through the 
efforts of the NAWJ, the International As-
sociation of Women Judges (IAWJ), and 
the US Department of State.
 Thanks to the endeavors of the Coali-
tion, one such judge, the Honorable Geeti 
Roeen (along with her husband, Dr. Ziau-
rahman Roeen, and their three children) 
was safely relocated to New Hampshire in 
December 2023.
 “Getting the family here was mostly 
due to the efforts of the NAWJ and the 
IAWJ but our support group played a big 
part in that it gave the ongoing efforts a 

goal,” Justice Hantz Marconi says. “Just 
the fact that we were here gave the work-
ing groups support and a push to kind of 
get it done. It was a lot of hurry up and 
wait for us but now, with the family arriv-

ing, it’s like the starting gun. We have con-
crete goals and can put together a needs 
list. It’s a more manageable, tangible proj-
ect.”
 The seeds of the Coalition began 

when NHSC Justice James Bassett at-
tended a virtual panel discussion about the 
Afghan women judges, presented by Duke 
University School of Law. After hearing 
from him about the efforts of the IAWJ, 
Justice Hantz Marconi got in touch with 
IAWJ member and retired Vermont judge 
Patricia Whalen.
 “I spoke to Patti about a judge who 
had previously arrived in Vermont, named 
Anisa Rasooli, who was the Ruth Bader 
Ginsberg of Afghanistan,” Justice Hantz 
Marconi says, adding that Rasooli was 
the first woman to sit on the Supreme 
Court of Afghanistan. “She had resettled 
in Vermont and there was a second judge 
slated for Vermont – Judge Geeti Roeen – 
and we wanted to try to host her in New 
Hampshire. Jackie Waters from the Ju-
dicial Branch and I worked with retired 
Judge Brenda Murray from the NAWJ to 
get the ball rolling and then Judge Ellen 
Christo got involved. We also have great 
support from lawyers and the law school. 
For fundraising, the Coalition partnered 
with the New Hampshire Women’s Bar 
Association and the New Hampshire Bar 
Foundation.”

From Shifting Sands to Solid Granite: 
Afghan Judge Geeti Roeen and Her Family Have Safely Arrived and Need Support

The Roeen family sitting on the couch in their new home in Manchester, New Hampshire. From left 
to right: Mehrsa Roeen, Dr. Ziaurahman Roeen, Kyanoush Roeen, Judge Geeti Roeen, and Kiyomars 
Roeen. Photo by Tom Jarvis

By Scott Merrill

 A person in New Hampshire who vio-
lates the conditions of their parole is very 
often referred to by the New Hampshire 
Department of Corrections (DOC) as a 
“Community Failure.” For those seeking 
prison reform, terms like this can say more 
about a system that sets people up for fail-
ure by not addressing their needs – includ-
ing substance misuse and mental health 
treatment – than the individual.
 Joseph Lascaze, campaign manager 
for the American Civil Liberties Union 
of New Hampshire’s Smart Justice Cam-
paign, says the term “community failure” 
doesn’t do justice to the difficult challeng-
es parolees often confront on the outside 
– like finding transportation to court hear-
ings or a mental health provider – or the 
rehabilitative paths they chose to receive 
parole in the first place. 

NHBA Prison Series: Parole 
and Prison Reform

 “Failure is stopping and not continu-
ing,” he says. “Everyone has had setbacks, 
but failure is giving up. Parole is about 
progress, not perfection.”
 Lascaze, who was released from the 
New Hampshire State Prison (NHSP) in 
July 2019 after serving more than 13 years 
for armed robbery, began cataloging differ-
ent barriers and challenges people seeking 
parole were facing while he was still incar-
cerated.
 “People need resources to succeed,” 
he says. “Imagine a doctor who says their 
patients suffering from mental illnesses 
are community failures because they had 
one episode. That’s the lens the parole de-
partment is using for people who they say, 
‘can’t adapt to the community.’ Based on 
the current tools and resources that are 
available, yes, they’re failing.”

MELONE continued on page 20PRISON SERIES continued on page 28

ROEEN continued on page 26
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By Tom Jarvis and Scott Merrill

 People reentering the community af-
ter leaving the New Hampshire state pris-
on system face overlapping challenges that 
many on the outside might fail to notice. 
These challenges range from basic needs – 
obtaining housing, employment, transpor-
tation, and identification – to coping with 
institutionalization and finding adequate 
care for behavioral and substance misuse 
disorders.
 ACLU New Hampshire Smart Justice 
Campaign Manager Joseph Lascaze served 
more than 13 years in the New Hampshire 
State Prison (NHSP) for armed robbery 
and was released on parole in 2019. He 
compares a formerly incarcerated person’s 
struggles to Maslow’s hierarchy of needs. 
Those needs include physiological neces-
sities, safety, love and belonging, esteem, 
and self-actualization.
 “When a person goes through the 
reentry processes, we’re asking them to 

become a productive member of society, 
to fulfill a level of self-actualization, and 
to contribute to the community,” Lascaze 
says. “And before any of those things can 
happen, which is the desire of rehabili-
tated people, the basic needs, things like 
employment and housing, have to be met.”
 According to the US Department of 
Health and Human Services, more than 
600,000 people reenter communities from 
state and federal prisons each year. Aside 
from an extremely rare governor’s pardon, 
there are only two ways to officially leave 
prison: parole and maxing out. Parole is 
conditional early release based on good 
behavior and is supervised by a Probation 
and Parole Officer (PPO). Maxing out is 
unsupervised release after fulfilling the 
imposed sentence.
 Generally, most inmates are granted 
parole. Those that max out either have a 
robust disciplinary record inside the prison 

NHBA Prison Series: Reentry and Life After Prison

By Tom Jarvis
 
 Nearly 450 members attended the 
New Hampshire Bar Association’s Mid-
year Meeting on Friday, February 9, at the 
DoubleTree Hilton hotel in Manchester to 
partake in an enormous event chock-full 
of continuing legal educational sessions, 
award presentations, and networking.
 The meeting was entitled “Living Well 
in the Age of Artificial Intelligence,” and 
focused on two seemingly unrelated topics: 
attorney wellness and artificial intelligence. 
However, it became clear by the end of the 
day that in this rapidly changing landscape 
of automation, deepfakes, and machines 
acting like people, the need for a balanced 
well-being – and staying connected to hu-
manity – seems more important than ever.
 “This year’s Midyear Meeting was 
an unqualified success,” NHBA Executive 
Director George Moore says. “The dual 
subjects of wellness and the influence of 
AI on the practice of law were both topical 
and relevant to everyone, regardless of the 
field of law in which they are engaged. As 
always, good topics and excellent speakers 
are a recipe for success.”
 The day began bright and early with 
the annual Gender Equality Breakfast, host-
ed by the NHBA Gender Equality Commit-

Midyear Meeting 2024 Promotes Wellness in the Age of Artificial Intelligence

tee (GEC). After welcoming more than 80 
breakfast attendees, GEC Chair Meredith 
Lasna spoke about the committee’s mission, 
introduced each of its members, and gave 
a special acknowledgement to their most 
recent addition, retired New Hampshire Su-
preme Court (NHSC) Justice Gary Hicks.
 Lasna then announced attorney Kath-
leen Peahl as the recipient of the 2024 Philip 
S. Hollman Award. Before presenting the 
award, she invited attorney Dean Eggert to 
comment on the reasons for Peahl’s nomi-

nation. Eggert referred to Peahl as a quiet 
hero, mentioning that she has been instru-
mental on a national level regarding gender 
equality with her service on the board of 
directors of ALFA International and as the 
chair of their Women’s Initiative Practice 
Group.
 In her acceptance speech, Peahl shared 
a story about starting at her firm, Wadleigh, 
Starr & Peters, 34 years ago while pregnant 
with her first son. In a time before the gen-
der equality movement (and working from 

home) began, her partners allowed her to 
take a 12-week maternity leave and then re-
turn to work on an altered schedule where 
she worked from home one day a week.
 “To the extent that I have set any sort 
of example at all for the women who have 
followed me, I owe it to those partners who 
took a chance on a young lawyer who had – 
at the time what seemed like – a crazy idea 
that she could have a family and build a suc-

NHSC Chief Justice Gordon MacDonald speaking to nearly 450 Midyear Meeting attendees on Friday, February 9. Photo by Rob Zielinski

Manchester Police Athletic League Intervention Program Coordinator Evenor Pineda (left) and 
ACLU New Hampshire Smart Justice Campaign Manager Joseph Lascaze – both former NHSP 
inmates – at the Officer Michael Briggs Community Center. Photo by Scott MerrillPRISON SERIES continued on page 22

MIDYEAR continued on page 16
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By Grace Yurish

 In the New 
Hampshire jus-
tice system, a sig-
nificant challenge 
looms as a ma-
jority of litigants 
must navigate the 
legal process on 
their own. Nearly 
85 percent of cas-
es in the circuit 
courts feature at 
least one unrepre-
sented party,1 forcing the people of New 
Hampshire to enter a complex process 
while already under immense stress. 
  Most pro se litigants are faced with 
economic hardships, limiting their access 
to legal representation. New Hampshire 
Legal Assistance (NHLA) Executive Di-
rector Sarah Mattson Dustin articulates 
the challenges faced by these individuals.
 “It’s people who are struggling 
to meet their basic needs,” she says. 
“They’re struggling to pay for housing, to 
afford food, prescription medication, gas. 
Those are the folks for whom it’s really 
going to be impossible to pay for legal 
services because they’re struggling just to 
meet the needs of their day-to-day exis-
tence.”
 The 2021 civil needs assessment con-
ducted by the New Hampshire Judicial 

Branch’s Access to Justice Commission2 
shed light on the origins of many com-
mon civil cases – poverty, housing, fam-
ily, domestic violence, and debt collec-
tion are recurring legal challenges often 
confronted by low-income litigants. Or-
ganizations like 603 Legal Aid (603LA), 
NHLA, and the Disability Rights Center 
(DRC) work hand in hand to provide sup-
port to thousands of people seeking guid-
ance in these situations. Despite com-
mendable collaborative efforts from these 
organizations, many individuals still find 
it challenging to secure legal representa-
tion at low or no cost. 
 “Civil legal aid in general is under-
staffed,” says 603LA Deputy Director 
Emma Sisti. “Because we’re understaffed 
and under-resourced, there are chunks of 

The Unrepresented Party: Examining the 
New Hampshire Pro Se Gap

By Tom Jarvis

 This month marks the five-year anni-
versary of the Free Legal Answers (FLA) 
program launching in the Granite State. 
There are currently more than 100 attor-
neys in eight counties across the state who 
volunteer for the program. Since launch-
ing in New Hampshire in March 2019, 
participants have answered 2,258 of 3,255 
questions asked, which translates to a 69 
percent answer rate.
 FLA is a virtual legal advice clinic, 
administered by the American Bar As-
sociation (ABA), in which eligible users 
post non-criminal legal questions to be an-
swered by volunteer attorneys at no cost. 
To qualify, an asker must fill out a financial 
application to show their income is zero to 

Celebrating Five Years of Free Legal Answers in New Hampshire
250 percent of the national poverty level. 
They also need to provide their name and, 
if applicable, the opposing party’s name, 
for a conflict check. Once their question is 
posted, a volunteer attorney will provide 
anonymous advice via the online portal. 
If their question remains unanswered for 
more than 35 days, it is withdrawn, and 
they receive an email with additional re-
sources such as LawLine.
 “It’s a quick, easy way to help some-
body who needs help and doesn’t know 
where to go to get it,” says attorney Mar-
tha Davidson, who was named a Pro Bono 
Leader by the ABA Standing Committee 
on Pro Bono and Public Service (the Com-
mittee) for answering more than 50 ques-

By Julie Smiley

 The New Hampshire Women’s Bar 
Association (NHWBA), with support 
from the New Hampshire Bar Founda-
tion (NHBF), recognized the Internation-
al Day of Women Judges at a reception 
at the One Hundred Club in Portsmouth 
on March 7. A resolution to establish the 
International Day of Women Judges was 
ratified by the United Nation’s General 

Assembly on April 28, 2021,1 with re-
dress of gender inequalities in the judicia-
ry at its core. There could not have been a 
more befitting tribute than a focus on Af-
ghanistan Judge Geeti Roeen’s resilience 
and perseverance in the face of adversity.
 Speakers at the event included Judge 
Roeen, Circuit Court Judge Ellen Christo, 
New Hampshire Supreme Court Justice 

Afghan Judge Embodies Spirit of 
International Day of Women Judges

Justice Hantz Marconi (left), Judge Roeen (center), and Dean Carpenter at the International Day of 
Women Judges event on March 7, 2024. Photo by Julie Smiley
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Placement W H
1.   Full Page 10”  13.63”
2.   Junior page 7.46” 10”
3.   1/2  Vertical 4.92” 13.63”
4.   1/2  Horizontal 10” 6.75”
5.   1/4  Vertical 4.92” 6.75”
6.   1/4  Horizontal 10” 3.25”
7.   1/8  Horizontal 4.92” 3.25”
8.   1/16  Vertical 2.38” 3.25”

1X 3X 6X 9X 12X
Full Page $1715 $1650 $1570  $1500 $1430

Junior $1330 $1250 $1215  $1160 $1100

1/2 Page $ 895 $ 830 $ 805  $ 730 $ 675

1/4 Page $ 610 $ 565 $ 550  $ 540 $ 480

1/8 Page $ 285 $ 280 $ 275  $ 265 $ 260

1/16 Page $ 190 $ 180 $ 175  $ 170 $ 155

Preferred placement of an ad is available for an additional 
20% of the total placement cost.  An additional cost of $25 
for employment ads only will be added to post the ad with 
our online classifieds. 

For print display ads, please send a PDF file with the 
following specifications. 

• 	 CMYK Color Mode 
• 	 Resolution – Resolution for Bar News advertisements 

should be at least 300dpi. 
• 	 Screen Tints – 15%

8

4

61
2

7

5

3

Headings: Positions Available • Positions Sought • 
Request for Proposals • Office Sharing • Office Space • 
Services • For Rent • For Sale • Will Search 

Prices are per issue/month. Ads are posted online for 30 
days. Ads need to be prepaid. (Checks made payable to 
NHBA; credit cards also accepted.) Classifieds line ads 
appear in a paragraph format. Ads can only be emailed, 
faxed or mailed. Ad text cannot be taken by phone. If the 
advertiser would like to contiune the ad, please contact 
the NHBA and provide prepayment. Ads may be edited. 
The NHBA reserves the right to reject advertising.

Insertion Per word cost
$55 $1.25

Classified Ads
Classified Line Ads

Bar News Display Ads

Rates effective January 1, 2024

Professional  
Announcements

Full Page $1325
Half Page $ 700
Quarter Page $ 490
Eighth Page $ 300

Lawyers on the Move

Insertion is $55 to place the ad plus the cost per word. 
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Member $275 $325 $375

Non-Member $325 $400 $475
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Enhance visibility for your business. 

Midyear Membership Meeting
February 21, 2025 

DoubleTree by Hilton Manchester Downtown

Annual Membership Meeting
June 7-9, 2024

Grand Summit at Attitash, Bartlett, NH

PROGRAM ADVERTISING

Ad Size 1/4-Page 1/2-Page Full Page

Member $275 $325 $375

Non-Member $325 $400 $475

Event Advertising and Promotions

Testimonials

“Advertising in the Bar News helps me stay 
in front of an important source of referral 
business: my peers.  Non-lawyers see my 
Bar News advertisement as well.  My return 
far exceeds the cost, as even one case a year 
justifies the investment.”

Paul Alfano
Alfano Law Office
Concord

“Advertising in the NH Bar News is an 
important part of our firm’s marketing plan.  
It allows us to highlight our attorneys and 
the breadth and depth of our practice areas 
to members of the New Hampshire legal 
community.  We regularly receive referrals 
from attorneys throughout the state who have 
seen our ads in the NH Bar News.”

Steven Camerino, CEO
McLane Middleton

Manchester
“We have been advertising in the New Hampshire Bar News 
for more than a decade and can definitely say it produces results 
through case referrals.  It is also a great way to let others know 
the awards and accolades our lawyers are receiving for their hard 
work representing injured plaintiffs, so referring attorneys can rest 
assured that their clients are well represented by our office.”

Abramson Brown & Dugan 
Manchester



5

Sales and Technical Editor   

	 EMAIL: advertise@nhbar.org 	 PHONE: 603.715.3263 

2024 MEMBERS MEDIA KIT 2024 MEMBERS MEDIA KIT

Contract Year
Advertising must be inserted within one year of the first 
insertion to earn the frequency discounts.

Copy Acceptance
Advertisements will only be accepted on a prepaid basis.  
The publisher reserves the right to accept or reject all 
advertising copy at its discretion. Placement is subject to 
publisher’s choice except for paid preferred positions at 
an additional 10% charge.

5

Bar News
Practice Area Sections

NH Bar News features a special content section each 
month that is dedicated to a specific area or areas of law. 
You can get the preferred placement at a reduced cost in 
these special sections.

January Criminal Law & Health Law

February Tax Law & Insurance Law

March Trust & Estate Law

April Labor & Employment Law

May Real Property Law

June Municipal & Governmental Law and  
Intellectual Property Law

July Federal Practice, Bankruptcy, International

August Workers’ Compensation Law and  
Personal Injury Law

September Environmental & Natural Resources, 
Telecommunications, Energy & Utilities Law

October Alternative Dispute Resolution

November Family Law & Children’s Law

December Business Law & Business Litigation

Advertising Deadlines

Contract/Copy Conditions

Conditions and Deadlines

Issue  
Date

Ad Reservation 
Date

Final Ad  
Copy Due

June 19, 2024 June 3, 2024 June 10, 2024

July 17, 2024 July 1, 2024 July 8, 2024

August 21, 2024 August 5, 2024 August 12, 2024

Sept. 18, 2024 Sept. 3, 2024 Sept. 9, 2024

Oct. 16, 2024 Sept. 30, 2024 Oct. 7, 2024

Nov. 20, 2024 Nov. 4, 2024 Nov. 8, 2024

Dec. 18, 2024 Dec. 2, 2024 Dec. 9, 2024

Jan. 15, 2025 Jan. 2, 2025 Jan. 6, 2025

Feb. 19, 2025 Feb. 3, 2025 Feb. 10, 2025

March 19, 2025 March 3, 2025 March 10, 2025

April 16, 2025 March 31, 2025 April 7, 2025

May 21, 2025 May 5, 2025 May 12, 2025

June 18, 2025 June 2, 2025 June 9, 2025

July 16, 2025 June 30, 2025 July 7, 2025

Aug. 20, 2025 Aug. 4, 2025 Aug. 11, 2025

Sept. 17, 2025 Sept. 1, 2025 Sept. 8, 2025

Oct. 15, 2025 Sept. 29, 2025 Oct. 6, 2025

Nov. 19, 2025 Nov. 3, 2025 Nov. 10, 2025

Dec. 17, 2025 Dec. 1, 2025 Dec. 8, 2025

Bar News

If you do not see your practice area here, please contact us.

Costs incurred by the publisher for production work done 
on advertisements will be charged to the advertiser. When 
change of copy is not received by the closing date, copy 
run in previous issue will be inserted. 

Advertising Responsibility
Staff of New Hampshire Bar News must be notified in 
writing within 10 days of receipt of publication of any errors 
in advertising or printing flaws. Otherwise billing for said 
advertising will be held indisputable. 
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NHBA Advertising Policy
ADVERTISING POLICY. All submitted advertising 
is subject to approval by the New Hampshire Bar 
Association, which produces and distributes the Bar 
News and other publications. As the publisher, the NHBA 
reserves the right at any time to decline any advertising 
which it feels, in its sole discretion, may be inappropriate 
for its membership and readership. The following is a 
non-exclusive list of advertising that is unacceptable to 
the publisher:

•	 advertising relating to alcoholic beverages or tobacco 
products;

•	 advertising by or on behalf of political candidates; as 
well as political interest groups and lobbyists.

•	 advertising relating to contests, lotteries, or the offering 
of prizes based on chance, unless first cleared by 
the U.S. Postal Service, and unless written proof of 
compliance with the laws of New Hampshire is supplied; 

•	 advertising that may imply New Hampshire Bar 
Association endorsement, recommendation, support or 
approval, unless prior endorsement, recommendation, 
support or approval has been awarded by the NHBA;

•	 advertising for products or services that are illegal or 
whose movement in interstate commerce is prohibited 
under law;

•	 advertising that contains unlawful, discriminatory, and/
or hate language;

•	 advertising that advocates a position contrary to 
that of New Hampshire’s judicial system or NHBA’s 
Constitution and/or bylaws;

•	 advertising that itself violates -- or may encourage or 
enable another to violate -- the NH Supreme Court 
Rules of Professional Conduct, even if advertisement 
is placed by a non-attorney not themselves subject 
to the Rules. By submitting an advertisement, 
advertiser attests that to the best of their knowledge, 
said advertisement is in compliance with the Rules 
of Professional Conduct. The New Hampshire Bar 
Association takes no responsibility for ensuring such 
compliance and will not assume any obligation on 
member(s) arising as a result of non-compliance.

•	 advertising that -- in subject matter, content, material, 

and/or design – may jeopardize the timely mailing status 
of the publication. The publisher reserves the right to 
require from the advertiser written proof of clearance 
from the U.S. Postal Service prior to accepting the ad 
for publication.

The NH Bar Association, while a non-profit organization, 
nevertheless has an ongoing obligation to its members 
to maintain fiscal health. The Bar Association brings in 
a significant amount of operating revenue throughout 
the year through a variety of CLE programs it offers. 
The NHBA has also entered into (or plans to enter into) 
significant, mutually-beneficial relationships with other 
organizations, including a number of preferred vendors 
and exclusive providers. In order for the NHBA to continue 
to thrive, it is important that these arrangements not be 
jeopardized.

With this in mind, the NHBA reserves the right to review – 
and reject, where appropriate – advertising submitted to 
one or more of its publications on the basis of reasonable 
concerns that the proposed advertising may compete with 
the NHBA’s own products and/or that said advertising 
could materially interfere with any existing or planned 
relationships it has with other organizations. For instance, 
the NHBA reserves the right to decline advertising for a 
program that is considered in direct competition with a 
NHBA CLE program. “Direct competition” includes, but 
is not limited to, such characteristics as subject matter, 
audience, event date, and pricing. 

When advertisements for outside paid CLE programs 
are deemed not to be in direct competition with NHBA’s 
offerings, regular advertising rates will ordinarily apply. 
(Courts, local and county bar associations, and other 
non-profit organizations promoting a free (no-cost) CLE 
may request to have advertising fees waived.)

Advertisers are encouraged to contact the NHBA prior 
to submitting their advertising message if they have 
any question on whether the ad may be accepted for 
publication.


