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Where It Makes Sense

 Among the many benefits of your NHBA membership are  
special members-only rates on both advertising in our  

publications and sponsoring our events.

These opportunities allow you to inform and educate your  
peers about your firm and staff, as well as the services you offer.  
Make new connections, seek referrals, announce new partners  

and associates, recruit attorneys and staff… we help you achieve  
your marketing objectives at a great price.
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New Hampshire Bar News
The monthly Bar News is the official publication of the 
New Hampshire Bar Association and features a variety of 
timely articles about the law, justice issues, courts and the 
legal community. It is mailed to more than 8,500 NHBA 
members. The Bar News is also available on our website 
for additional readership. Opportunities include:

•  Display Advertising - Generate business and 
referrals with attractive ads. 

•  Classifieds - Advertise job vacancies, products or 
services. Both display and line ads are available. 
Classified ads are also posted on www.nhbar.org. 

NHBA e-Bulletin
The e-Bulletin is a weekly online newsletter distributed to more 
than 5,500 NHBA members and other interested parties. It is 
our most interactive publication, with high average open and 
click-through rates. 

•  Issue Sponsorships – Sponsors are listed weekly in a 
content block that includes a title with a hyperlink to your 
website and 30 words of text (max.) and logo. See sample 
below: 

New Hampshire Bar Association

The NH Bar Association strives to support members of the 
legal profession and their service to the public and justice 
system. Contact us to learn more.

Opportunities

Meetings and Events
Sponsoring one of the New Hampshire Bar Association’s 
many popular programs and events enhances visibility, 
bringing your company to the forefront for our audience.

•  Midyear Meeting - Feb. 9, 2024, DoubleTree by Hilton 
Manchester Downtown

•  Annual Meeting – June 7-9, 2024 
Grand Summit at Attitash, Bartlett, NH 

By Tom Jarvis 

	 In	 recent	 years,	 artifi-
cial intelligence (AI) has 
been swiftly permeating the 
legal world. Legal research 
tools like Westlaw and Lex-
isNexis have used a type of 
AI called Natural Language 
Processing (NLP) for more 
than a decade, and now 
ChatGPT has passed the bar 
exam (for more on that, see 
Misty	 Griffith’s	 article	 on	
this	 page).	 But	when	 I	 first	
heard	the	term	“robot	lawyer,”	I	just	had	to	find	out	what	
that was all about. Enter DoNotPay, a New York-based 
tech	company	that	dubbed	itself	the	“world’s	first	robot	
lawyer.”
 As a child of the ‘80s – when I heard about a pos-
sible	 robot	 lawyer	 –	 I	 recalled	 several	 science	 fiction	
films	that	featured	“futuristic”	technology	like	self-driv-
ing cars, video calls, and military drones, which have 
all come true. This line of thought inevitably brought to 
mind	the	film,	The Terminator, and its tech corporation, 
Cyberdyne Systems, which was responsible for the de-
velopment of Skynet, a self-aware AI bent on eradicat-
ing humanity. I envisioned an Arnold Schwarzenegger 
lookalike wearing a suit bursting through the courtroom 
doors, which called to mind some questions: Would 
his	titanium	alloy	endoskeleton	set	off	the	metal	detec-
tors?	When	court	breaks	for	recess,	will	he	say,	“I’ll	be	
back?”
 However, after a bit of research, I learned that 
DoNotPay’s	robot	lawyer	is	just	a	legal	service	chatbot	
(aka lawbot) app, and its creator pulled a publicity stunt 
on Twitter. 
 DoNotPay CEO and founder, Joshua Browder, cre-
ated the company in 2015 as a web-based software to 
help consumers contest parking tickets. It later became 
an app which adopted the use of the GPT-3 platform – 
which	has	become	a	hot	topic	as	of	late	with	OpenAI’s	
use of the platform with ChatGPT – and expanded to 
include other legal services, such as generating demand 
letters and tracking down money from unclaimed inheri-
tances and forgotten refunds. 
 The landing page of the DoNotPay website boasts 
they	 can	 help	 consumers	 “fight	 corporations,	 beat	 bu-
reaucracy,	find	hidden	money,	and	sue	anyone.”
 In January 2023, Browder announced that on Feb-
ruary	22,	DoNotPay’s	 “robot	 lawyer”	would	 represent	
a	defendant	fighting	a	parking	ticket	in	an	actual	court-
room. Through the use of Apple AirPods in the defen-
dant’s	ears,	the	AI	would	listen	to	the	case	and	provide	
real-time advice to its client.
 A few days later, Browder took to Twitter to raise 
the stakes with the following statement:
 “DoNotPay will pay any lawyer or person 
$1,000,000 with an upcoming case in front of the Unit-

The World’s First ‘Robot Lawyer’ Short-Circuited 
by Prosecutors, Now Faces Class Action Lawsuit

ed States Supreme Court to 
wear AirPods and let our 
robot lawyer argue the case 
by repeating exactly what 
it says. We have upcoming 
cases	 in	municipal	 (traffic)	
court next month. But the 
haters	will	say	‘traffic	court	
is	too	simple	for	GPT.’	So,	
we are making this seri-
ous	offer,	contingent	on	us	
coming to a formal agree-
ment and all rules being 
followed. Please contact 
me if interested!”

	 Browder’s	plans	never	came	to	fruition,	though.	In	
late January, he Tweeted that he was pulling the plug 
after receiving “threats” from “State Bar prosecutors.” 
He claimed one of the prosecutors told him that if he 
proceeded, he could face six months of jail time for the 
unauthorized practice of law. He later told the Twitter-
verse that the company is “postponing our court case 
and sticking to consumer rights.”
 Attorney John Weaver, who wrote a book called, 
Robots Are People Too: How Siri, Google Car, and Ar-
tificial Intelligence Will Force Us to Change Our Laws, 
says	he	doesn’t	think	robot	lawyers	will	become	a	thing	
anytime soon. Weaver is on the Board of Editors for 
RAIL: The Journal of Robotics, Artificial Intelligence & 
Law and writes a column, “Everything Is Not Termina-
tor.” 

ROBOT LAWYERS continued on page 20 PAW AND ORDER continued on page 20

CHAT GPT continued on page 21
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Paw and Order: Meet Jack, 
New Hampshire’s Newest 

Canine Professional
By Tom Jarvis 

 De-escalating heightened emotions and providing 
comfort in the courtroom rests on the capable and furry 
shoulders of Jack, an eight-month-old Yellow Labra-
dor training to become a facility dog. Jack was chosen 
as a standout from a litter of seven because he instantly 
showed all the characteristics of temperament needed for 
this kind of work. As far as I could uncover, Jack is the  
first	 dog	 in	 the	Granite	 State	 to	work	 inside	 the	 court-
room.
 As I wrote in my January 2022 Bar News article, 
Canine Companions in the Courtroom: Facility Dogs in 

Jack the facility dog sitting on Judge Erin McIntyre’s bench at 
Hillsborough Circuit Court. Photo by Tom Jarvis

The Future Is Now: Language-Based, Generative AI 
and the Legal Profession 

By Misty Griffith

	 The	evolution	of	language-based,	generative	artificial	
intelligence (AI) is as rapid as the generation of text on the 
screen by ChatGPT, possibly the most well-known AI of 

this kind. My Bar News colleagues, Tom Jarvis, Donna 
Parker, and I watched in awe as ChatGPT, created a suc-
cinct	and	intelligible	response	to	Tom’s	prompt,	“Can	you	
write a short article about using ChatGPT to write legal 
briefs?”	Words	 flew	 across	 the	 screen	 producing	 a	 one-
page response in less than a minute. The result is repeti-
tious,	over-simplified,	and	lacks	eloquence;	yet	it	is	simul-
taneously	amazing.	(Read	ChatGPT’s	unedited	answer	in	
the sidebar on page 21 and judge for yourself.) 
  As I commenced writing this article, it was a cau-
tionary tale about the shortcomings of ChatGPT 3.5 (GPT-
3.5). Subsequent developments, most notably the launch 
of	the	new	and	significantly	improved	ChatGPT	4.0,	ren-
dered my research out of date. New developments have 
occurred weekly, and sometimes daily, as I have worked 
on this article. Now, the cautionary tale is that noteworthy 
developments may have occurred subsequent to the sub-
mission of this article.
 OpenAI unveiled the GPT-3.5 platform for public use 
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Practitioner Profile

By Kathie Ragsdale

 No one can say Benjamin T. King 
can’t get no satisfaction.
 The longtime employment law prac-
titioner has seen the Rolling Stones a 
good half-dozen times, has attended 39 
Dave Matthews Band concerts, and re-
counts with obvious joy his stage-side 
awe watching an Eddie Van Halen guitar 
solo.
 “In addition to triggering memories, 
I think music is perhaps the fastest-act-
ing tonic for the spirit that there is,” says 
King, whose tastes range from Metallica 
to Carrie Underwood. “In that sense, 

music certainly 
supports my legal 
work.”
      Now a partner 
at Douglas, Leon-
ard & Garvey, he 
was introduced to 
employment law 
soon after law 
school, while he 
was an associate 
at the Boynton, 

Waldron, Doleac law firm in Portsmouth 
and one of the partners chose him to help 

Benjamin King: The Playbook of a Fighter 
for Workers’ Rights

KING continued on page 18NHWBA continued on page 8

By Grace Yurish

 In the 133 years since Marilla Ricker 
won women the right to be admitted to 
the New Hampshire Bar, many women 
have followed a career in law, including 
trailblazers like Agnes Winifred “Win-
nie” McLaughlin, who became the first 
female admitted to practice law in the 
state in 1917. These trailblazers and many 
others have paved the way for today’s 
women lawyers. Because of them, the 
New Hampshire Women’s Bar Associa-
tion (NHWBA) is celebrating its 25th an-
niversary this year.
 The NHWBA is a voluntary profes-
sional organization and New Hampshire’s 
first statewide women’s bar association. 
From law students to judges, its diverse 
membership shares a clear mission: to 
achieve gender equity in the legal profes-
sion by promoting women’s advancement 
and interests through leadership, profes-
sional development, and education.
 In 1991, a group of women attorneys, 
including Maureen Raiche Manning, one 
of the NHWBA’s founders and its first 
president, established the Hillsborough 
County Women’s Bar Association (HCW-
BA). After years of a flourishing associa-
tion, the members considered the idea of 
creating a statewide women’s bar associa-
tion. 
 On February 10, 1998, following a 
presentation titled Why Have a Statewide 
Women’s Bar Association in New Hamp-
shire? by Ellen Kearns from the Women’s 
Bar Association of Massachusetts, they 
decided to form what is now known as the 

NHWBA. They closed HCWBA and of-
fered its 78 members the option to transfer 
their membership.
 “It probably took the better part of a 
year to get established,” Raiche Manning 
says. “There were four or five of us that 
were meeting every few weeks or so with 
different tasks, and we would come to-
gether in the evenings – usually at some-
one’s house – to report on what our as-
signments were and what information we 
had learned.”
 Raiche Manning was on the New 
Hampshire Bar Association’s Board of 
Governors at the time, and the founding 
of NHWBA was met with support from 
most members, although some were ini-
tially skeptical about the need for a wom-
en’s bar association. Nevertheless, the as-
sociation moved forward.
 In May 1998, NHWBA was incorpo-
rated by Maureen Raiche Manning, Jen-
nifer Parent, Joy Riddell, Julie Introcaso, 
and Claudia Damon. During their first 
established year, they welcomed over 200 
members and opened their admission to 
all lawyers – regardless of gender. Their 
first male member was Raiche Manning’s 
father, Robert Raiche.
 Jennifer Parent, a founding member 
and the second president of the NHWBA, 
recalls the excitement in the air during 
the time of incorporation. The number of 
women practicing law was growing, and 
more women were taking roles in politi-
cal office. The country had its first woman 
Attorney General, and the first woman 

Celebrating 25 Years of Progress: 
The NHWBA’s Legacy in Advancing 

Gender Equity in the Legal Profession

NADEAU continued on page 24

NHWBA members at the 2023 Annual Retreat. In celebration of their 25th anniversary, the NHW-
BA created a new logo.  Courtesy Photo 

Pioneer Superior Court Chief Justice 
Tina Nadeau To Retire on September 29
By Tom Jarvis

 New Hampshire Supe-
rior Court Chief Justice Tina 
Nadeau, a pioneer on the 
bench for nearly 30 years 
and a champion for the drug 
court system in the state, has 
announced she will retire on 
September 29, 2023.
 Daughter of former New 
Hampshire Supreme Court 
Justice Joseph Nadeau, she 
received a bachelor’s de-
gree, with a major in Spanish, 
from the University of New Hampshire 
in 1985. She then spent a year running a 
guest house in Puerto Rico to strengthen 
her use of Spanish before attending the 
Franklin Pierce Law Center (now UNH 
Franklin Pierce School of Law).
 “My dad always encouraged me to 
consider the law because he found so 
much purpose in what he did as a lawyer,” 
Justice Nadeau says. “He was a true inspi-
ration. I loved listening to the stories he 
told my sister and me about cases, clients, 
and challenges throughout our childhood 
years. Through his example, I appreci-
ated that the practice of law is more about 
understanding the human condition and 
using the skills we develop as lawyers to 
help people in need, than it is about books 
and court filings. He gave me the space to 

believe I could accomplish anything and 
was there to support me throughout my 
career, as was my stepmother. She attend-
ed every opening statement and closing 
argument I gave as a young lawyer. See-
ing her face in the audience calmed my 
nerves.”
 After obtaining her law degree in 
1989, Justice Nadeau began working as 
an assistant attorney general, prosecut-
ing homicide cases and arguing Supreme 
Court appeals for the State. Interestingly, 
she was able to make use of her Spanish 
skills right away, as her very first homi-
cide case involved a Mexican victim and 
defendant.
 A few years later, she became legal 
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By Grace Yurish

 In October, riders will pedal their way 
100 miles across the Granite State to ben-
efit the New Hampshire Children’s Trust 
(NHCT) and various family resource cen-
ters, while raising awareness about the 
support available to prevent child abuse 
and neglect.
  The NHCT is the governor’s desig-
nated statewide community-based child 
abuse prevention agency and is the state’s 
chapter of Prevent Child Abuse America. 
Founded in 1986 as a quasi-governmental 
organization, the NHCT became a non-
profit corporation in 2011. The Children’s 
Trust works hand in hand with family 
resource centers to help families endure 
challenging times. Located across the 
state, family resource centers provide a 
variety of programs, classes, and resourc-
es to help educate and strengthen families. 
  NHCT Director of Advancement 

Ride for Resilience: The 100-Mile Bike 
Ride for New Hampshire Children’s Trust

Mark Knights in front of Community Action 
Partnership of Strafford County. Courtesy 
Photo

By Tom Jarvis

 The New Hampshire Bar Associa-
tion’s Annual Meeting, held on June 23-
24, took place at a new venue this year: the 
AC Hotel by Marriott in Portsmouth. The 
event, entitled “Changemakers: 150 Years 
of Navigating Uncharted Waters,” consist-

Annual Meeting 2023: A Sesquicentennial 
Celebration Venerating Diversity

ed of a two-and-a-half-hour CLE program, 
activities celebrating history and diversity, 
a reception on the rooftop overlooking the 
city, and a spirited banquet with the be-
stowment of the annual President’s Awards 
and the passing of the gavel to new NHBA 

ANNUAL MEETING continued on page 16

150 YEARS continued on page 19

RIDE continued on page 24

Outgoing President Jonathan M. Eck passes the gavel to incoming president Paul W. Chant. Photo 
by Rob Zielinski

By Tom Jarvis

 On July 2, 1873, New Hampshire be-
came the first state to establish a “modern 
state bar association” with incorporation 
– by a special act of the New Hampshire 
legislature – as the Bar Association of the 
State of New Hampshire (BASNH), mak-
ing it the oldest statewide bar association 
in the United States.
 The purposes for the association were 
copied almost word for word from those 
of the New York City Municipal Bar Asso-
ciation. There was considerable selectivity 
in who was asked to join, inviting just 218 
of a possible 320 attorneys and judges in 
the state. Only 40 elected to join during its 
first year.1 
 That same year, Ulysses S. Grant 
was sworn in as US President for a sec-
ond term; Congress enacted the Comstock 
Law, making it illegal to send any obscene, 
lewd, or lascivious items through the mail; 
and the New York stock market crashed, 

Looking Back, Looking Ahead: The New Hampshire Bar Association 
Turns 150 This Month
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Placement W H
1.   Full Page 10”  13.63”
2.   Junior page 7.46” 10”
3.   1/2  Vertical 4.92” 13.63”
4.   1/2  Horizontal 10” 6.75”
5.   1/4  Vertical 4.92” 6.75”
6.   1/4  Horizontal 10” 3.25”
7.   1/8  Horizontal 4.92” 3.25”
8.   1/16  Vertical 2.38” 3.25”

1X 3X 6X 9X 12X
Full Page $1715 $1650 $1570  $1500 $1430

Junior $1330 $1250 $1215  $1160 $1100

1/2 Page $ 895 $ 830 $ 805  $ 730 $ 675

1/4 Page $ 610 $ 565 $ 550  $ 540 $ 480

1/8 Page $ 285 $ 280 $ 275  $ 265 $ 260

1/16 Page $ 190 $ 180 $ 175  $ 170 $ 155

Preferred placement of an ad is available for an additional 
20% of the total placement cost.  An additional cost of $25 
for employment ads only will be added to post the ad with 
our online classifieds. 

For print display ads, please send a PDF file with the 
following specifications. 

•  CMYK Color Mode 
•  Resolution – Resolution for Bar News 

advertisements should be  
at least 300dpi. 

•  Screen Tints – 15%

8

4

61
2

7

5

3

Headings: Positions Available • Positions Sought 
• Request for Proposals • Office Sharing • Office 
Space • Services • For Rent • For Sale • Will Search 
Prices are per issue/month. Ads are posted online for 30 
days. Ads need to be prepaid. (Checks made payable to 
NHBA; credit cards also accepted.) Classifieds line ads 

Insertion Per word cost
$55 $1.25

Classified Ads
Classified Line Ads

Bar News Display Ads

Rates effective January 1, 2024

Professional  
Announcements

Full Page $1325
Half Page $ 700
Quarter Page $ 490
Eighth Page $ 300

Lawyers on the Move

Insertion is $55 to place the ad plus the cost per word. 

appear in a paragraph format. Ads can only be emailed, faxed 
or mailed. Ad text cannot be taken by phone. If the advertiser 
would like to contiune the ad, please contact the NHBA and 
provide prepayment. Ads may be edited. The NHBA reserves 
the right to reject advertising.
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Ad Size 1/4-Page 1/2-Page Full Page

Member $275 $325 $375

Non-Member $325 $400 $475

2024 MEMBERS MEDIA KIT

Enhance visibility for your business. 

Midyear Membership Meeting
February 9, 2024 

DoubleTree by Hilton Manchester Downtown

Annual Membership Meeting
June 7-9, 2024

Grand Summit at Attitash, Bartlett, NH

PROGRAM ADVERTISING

Ad Size 1/4-Page 1/2-Page Full Page

Member $275 $325 $375

Non-Member $325 $400 $475

Event Advertising and Promotions

Testimonials

“Advertising in the Bar News helps me stay 
in front of an important source of referral 
business: my peers.  Non-lawyers see my 
Bar News advertisement as well.  My return 
far exceeds the cost, as even one case a year 
justifies the investment.”

Paul Alfano
Alfano Law Office
Concord

“Advertising in the NH Bar News is an 
important part of our firm’s marketing plan.  
It allows us to highlight our attorneys and 
the breadth and depth of our practice areas 
to members of the New Hampshire legal 
community.  We regularly receive referrals 
from attorneys throughout the state who 
have seen our ads in the NH Bar News.”

Steven Camerino, CEO
McLane Middleton

Manchester
“We have been advertising in the New Hampshire Bar News 
for more than a decade and can definitely say it produces results 
through case referrals.  It is also a great way to let others know 
the awards and accolades our lawyers are receiving for their hard 
work representing injured plaintiffs, so referring attorneys can 
rest assured that their clients are well represented by our office.”

Abramson Brown & Dugan 
Manchester
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Contract Year
Advertising must be inserted within one year of the first 
insertion to earn the frequency discounts.

Copy Acceptance
Advertisements will only be accepted on a prepaid basis.  
The publisher reserves the right to accept or reject all 
advertising copy at its discretion. Placement is subject to 
publisher’s choice except for paid preferred positions at 
an additional 10% charge.

5

Bar News
Practice Area Sections
NH Bar News features a special content section each 
month that is dedicated to a specific area or areas of 
law. You can get the preferred placement at a reduced 
cost in these special sections.

January Criminal Law & Health Law

February Tax Law & Insurance Law

March Trust & Estate Law

April Labor & Employment Law

May Real Property Law

June Municipal & Governmental Law and  
Intellectual Property Law

July Federal Practice, Bankruptcy, International

August Workers’ Compensation Law and  
Personal Injury Law

September Environmental & Natural Resources, 
Telecommunications, Energy & Utilities Law

October Alternative Dispute Resolution

November Family Law & Children’s Law

December Business Law & Business Litigation

Advertising Deadlines

Contract/Copy Conditions

Conditions and Deadlines

Issue  
Date

Ad Reservation 
Date

Final Ad  
Copy Due

Jan. 17, 2024 Jan. 2, 2024 Jan. 8, 2024

Feb. 21, 2024 Feb. 5, 2024 Feb. 12, 2024

March 20, 2024 March. 4, 2024 March 11, 2024

April 17, 2024 April 1, 2024 April 8, 2024

May 15, 2024 April 29, 2024 May 6, 2024

June 19, 2024 June 3, 2024 June 10, 2024

July 17, 2024 July 1, 2024 July 8, 2024

August 21, 2024 August 5, 2024 August 12, 2024

Sept. 18, 2024 Sept. 3, 2024 Sept. 9, 2024

Oct. 16, 2024 Sept. 30, 2024 Oct. 7, 2024

Nov. 20, 2024 Nov. 4, 2024 Nov. 8, 2024

Dec. 18, 2024 Dec. 2, 2024 Dec. 9, 2024

Bar News

If you do not see your practice area here, please contact us.

Costs incurred by the publisher for production work done 
on advertisements will be charged to the advertiser. 
When change of copy is not received by the closing date, 
copy run in previous issue will be inserted. 

Advertising Responsibility
Staff of New Hampshire Bar News must be notified in 
writing within 10 days of receipt of publication of any 
errors in advertising or printing flaws. Otherwise billing for 
said advertising will be held indisputable. 
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NHBA Advertising Policy
ADVERTISING POLICY. All submitted advertising 
is subject to approval by the New Hampshire Bar 
Association, which produces and distributes the Bar 
News and other publications. As the publisher, the NHBA 
reserves the right at any time to decline any advertising 
which it feels, in its sole discretion, may be inappropriate 
for its membership and readership. The following is a 
non-exclusive list of advertising that is unacceptable to 
the publisher:

• advertising relating to alcoholic beverages or tobacco 
products;

• advertising by or on behalf of political candidates; as 
well as political interest groups and lobbyists.

• advertising relating to contests, lotteries, or the 
offering of prizes based on chance, unless first 
cleared by the U.S. Postal Service, and unless written 
proof of compliance with the laws of New Hampshire 
is supplied; 

• advertising that may imply New Hampshire Bar 
Association endorsement, recommendation, 
support or approval, unless prior endorsement, 
recommendation, support or approval has been 
awarded by the NHBA;

• advertising for products or services that are illegal or 
whose movement in interstate commerce is prohibited 
under law;

• advertising that contains unlawful, discriminatory, and/
or hate language;

• advertising that advocates a position contrary to 
that of New Hampshire’s judicial system or NHBA’s 
Constitution and/or bylaws;

• advertising that itself violates -- or may encourage or 
enable another to violate -- the NH Supreme Court 
Rules of Professional Conduct, even if advertisement 
is placed by a non-attorney not themselves subject 
to the Rules. By submitting an advertisement, 
advertiser attests that to the best of their knowledge, 
said advertisement is in compliance with the Rules 
of Professional Conduct. The New Hampshire Bar 
Association takes no responsibility for ensuring such 
compliance and will not assume any obligation on 
member(s) arising as a result of non-compliance.

• advertising that -- in subject matter, content, material, 

and/or design – may jeopardize the timely mailing 
status of the publication. The publisher reserves 
the right to require from the advertiser written proof 
of clearance from the U.S. Postal Service prior to 
accepting the ad for publication.

The NH Bar Association, while a non-profit organization, 
nevertheless has an ongoing obligation to its members 
to maintain fiscal health. The Bar Association brings in 
a significant amount of operating revenue throughout 
the year through a variety of CLE programs it offers. 
The NHBA has also entered into (or plans to enter 
into) significant, mutually-beneficial relationships with 
other organizations, including a number of preferred 
vendors and exclusive providers. In order for the 
NHBA to continue to thrive, it is important that these 
arrangements not be jeopardized.

With this in mind, the NHBA reserves the right to 
review – and reject, where appropriate – advertising 
submitted to one or more of its publications on the basis 
of reasonable concerns that the proposed advertising 
may compete with the NHBA’s own products and/
or that said advertising could materially interfere with 
any existing or planned relationships it has with other 
organizations. For instance, the NHBA reserves the right 
to decline advertising for a program that is considered 
in direct competition with a NHBA CLE program. 
“Direct competition” includes, but is not limited to, such 
characteristics as subject matter, audience, event date, 
and pricing. 

When advertisements for outside paid CLE programs 
are deemed not to be in direct competition with NHBA’s 
offerings, regular advertising rates will ordinarily apply. 
(Courts, local and county bar associations, and other 
non-profit organizations promoting a free (no-cost) CLE 
may request to have advertising fees waived.)

Advertisers are encouraged to contact the NHBA prior 
to submitting their advertising message if they have 
any question on whether the ad may be accepted for 
publication.


