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New Hampshire Bar News
The monthly Bar News is the official publication of the 
New Hampshire Bar Association and features a variety of 
timely articles about the law, justice issues, courts and the 
legal community. It is mailed to more than 8,500 NHBA 
members. The Bar News is also available on our website 
for additional readership. Opportunities include:
•  Display Advertising - Generate business and referrals 

with attractive color or black and white ads. 
•  Classifieds - Advertise job vacancies, products or 

services. Both display and line ads are available. 
Classified ads are also posted on www.nhbar.org. 

NHBA e-Bulletin
The e-Bulletin is a weekly online newsletter distributed 
to more than 5,000 NHBA members and other interested 
parties. It is our most interactive publication, with high 
average open and click-through rates. 

•  Issue Sponsorships – Sponsors are listed weekly 
in a content block that includes a title with a hyperlink 
to your website and 30 words of text (max.) and logo.  
See sample below:

New Hampshire Bar Association

The NH Bar Association strives to support members of 
the legal profession and their service to the public and 
justice system. Contact us to learn more.

Meetings and Events
Sponsoring one of the NH Bar Association’s many popular 
programs and events enhances visibility, bringing your 
company to the forefront for our audience.

•  Midyear Meeting - Feb. 17, 2023, DoubleTree by Hilton 
Manchester Downtown

•  Annual Meeting – June 23-24, 2023 
AC Hotel by Marriott Portsmouth Downtown/Waterfront

Get Results
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Federal Practice, Bankruptcy, and 
International Law

By Kathie Ragsdale

 When Susanne Gilliam started law 
school – at age 55 – she had no idea the 
move would lead her to a detention center in 
El Paso, Texas, or a street plaza ringed with 
armed security forces in Tijuana, Mexico. 
But Gilliam, an active member of the New 
Hampshire Bar’s New Lawyers Commit-
tee, and a recent graduate of its Leadership 
Academy, is no stranger to taking on a chal-
lenge.
 Now a full-time immigration lawyer 
with a focus on asylum cases, Gilliam grew 
up in California and developed arthritis at 
the age of 12, limiting her mobility. “I need-
ed to do things differently,” she says.
 At the University of California, Irvine, 
she majored in computer science and went 
on to spend two-plus decades as a program-
mer because, “I could earn really good mon-
ey, and I could do it sitting down,” Gilliam 

says with a laugh.
 She and her 
husband, Clint, de-
cided they didn’t 
want to raise chil-
dren in crowded 
California, so they 
moved to Philadel-
phia for 20 years be-
fore settling in New 
England, where she 
had family roots.
 However, working full-time cut into 
time with her husband and three kids, so 
Gilliam finally quit her job to homeschool 
the children. Some 10 years later, she de-
cided to return to the workforce – with rusty 
computer skills and an outdated resumé – 
determined that a new career was in order.
 “’I could be a lawyer’ stuck with me in 
that nagging way,” she remembers thinking.
 She was accepted at New England Law 

in Boston, where she was the oldest in her 
class by 18 years. Her younger peers were 
resolutely polite, she says, but when she 
mentioned once that she was preparing for 
her daughter’s birthday party and a fellow 
student asked how old her daughter was, “I 
told him, and he went absolutely white and 
said, ‘that’s how old I am.’” She also recalls 
telling her children, half-joking, “there will 
be no dating of my classmates while I’m 
still in school.”
 While at New England Law, she had 
four internships, in areas ranging from land 
use to patent law, “but my favorite intern-
ship was when I worked as a mediator at the 
EEOC (Equal Employment Opportunity 
Commission) and I absolutely loved that, to 
give people the chance in a less formal set-
ting to help them distill what it is they want 
and need the most.” The experience left her 

 “I Could Be a Lawyer” – Attorney Susanne Gilliam 
Expands the Definition of a New Lawyer

GILLIAM continued on page 22

IEA continued on page 17

UNH Franklin Pierce Law Library Ex-
tends Free Access to All NH Bar Mem-
bers. See page 9.

2022 NHBA Annual Meeting High-
lights. See pages 14-16.

By Tom Jarvis

 On March 21, 2022, the New 
Hampshire Circuit Court implemented 
a new centralized process for involun-
tary emergency admissions (IEA) to 
mental health facilities. According to 
the NH Judicial Branch, the process is 
a key step in the Court’s broader initia-
tive to centralize all mental health-relat-
ed cases in the system. The new process 
was developed in response to an ongo-
ing issue with patients failing to receive 
a probable cause hearing within three 
days of an IEA, as required by RSA 
135-C:31.
 Before the program’s inception, 
more than half of these cases were 
being dismissed due to the three-day 
period expiring before the cases were 
heard. Since there are approximately 
2,000 IEAs per year in NH, this trans-
lates to a large number of patients be-
ing released without access to treatment 
due to a shortage of hearings. However, 
from March 21 (process inception) to 
July 1, the Circuit Court dismissed only 
eight out of 768 hearings for failure to 
meet the three-day requirement. 
 An Involuntary Emergency Ad-

mission (IEA) occurs when someone is be-
lieved to be a danger to themselves or oth-
ers as a result of a mental health condition. 

The patient is brought to a local hospital 
emergency department for evaluation 
by a doctor or nurse practitioner, who 
then signs a certificate recommending 
their admission to a Designated Receiv-
ing Facility (DRF), such as New Hamp-
shire Hospital in Concord, for treat-
ment. This process is called Emergency 
Department Boarding or ED Boarding.
 The patient is then entitled to a 
probable cause hearing in front of the 
Circuit Court within three days – not 
counting Sundays and holidays. For 
upwards of eight or nine years, some 
patients were held in the ED for two to 
three weeks without access to treatment 
and then had their cases dismissed with-
out being heard. The problem, which is 
not limited to NH, was caused by two 
issues. The first is a lack of psychiatric 
beds (still an issue), the second was a 
two-fold problem with the hearings pro-
cess. 
 Figuring out when the three-day pe-
riod begins was brought to light by the 
case, Jane Doe v. Commissioner of the 
New Hampshire Department of Health 
and Human Services, 174 N.H. 239 

New Centralized Involuntary Emergency Admissions Process for 
Mental Health Facilities is Already Delivering Significant Results

The Honorable David D. King, Administrative 
Judge of the NH Circuit Court. Judge King was 
awarded the Vickie M. Bunnell Award for Com-
munity Service in 2005 and honored as 2021 In-
novator of the Year by the National Council of Ju-
venile and Family Court Judges. Courtesy Photo.

A Different and Better Nation. See 
page 31.

Newly Enacted Paraprofessional 
Pilot Program Helps Promote Access 
to Justice. See page 6.
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By Kathie Ragsdale

 When Lyndeborough attorney Joseph 
Caulfield takes on a case, he approaches it 
with the skills of a martial artist, and with a 
sprinkling of magic.
 “The martial arts inform all my life,” 
says the legal practitioner of 40-plus years, 
who is also a highly ranked martial arts in-
structor and magician/mystery entertainer. 
“It enables me to function, enables me to 
overcome my shyness.”
 Caulfield is the founder and chief in-
structor of Black Sword Aikido, a martial 
arts discipline that recommends “when 
force is presented against you, any aggres-
sive action, you don’t butt heads against it, 
you join with it and lead it to a position of 
harmony,” he says. “That really infuses my 
practice of law.”
 He sees that approach as particularly 

valuable in family 
law, which consti-
tutes about 80 per-
cent of his practice. 
Criminal cases 
make up most of 
the remainder.
 “I try to do as 
little harm in the 
world as possible, 
and I think the way 
to resolve a situa-
tion, especially a family law situation, is 
through discussion, negotiation–each per-
son having the opportunity to present their 
needs and try to resolve them,” he says. 
“Litigation is a horrible way to resolve 
anything; though it’s necessary if media-
tion fails.”
 A certified guardian ad litem and cer-
tified family mediator, Caulfield is presi-

dent of the New Hampshire Guardian Ad 
Litem Association and a founding member 
of the Academy of Professional Family 
Mediators.
 He is also president of the Granite 
State Magicians and a member of the In-
ternational Brotherhood of Magicians and 
performs at a variety of fundraisers and 
other events throughout the state.
 That avocation, too, complements his 
legal work, Caulfield says.
 “Anytime I’m in court is basically a 
performance,” he says. “The same stage 
presence, those are all things you use in 
the courtroom. I’m not minimizing the in-
tellectual part of the law, but an awful lot 
is showmanship and stagecraft. There’s 
something more to being a lawyer than just 
knowing the law.”

Vicarious Trauma: It’s Okay to Not Be Okay

New Member Benefit: 
WordRake Helps Lawyers 
Write with Clarity. PAGE 5

Reintroducing Section Connection – 
Providing News & Updates. PAGE 9

Jonathan M. Eck 
Becomes the 
New President 
of the New 
Hampshire Bar 
Association, Fol-
lowing the Resig-
nation of Judge 
Sandra Cabrera. 
PAGE 2.

NHBA Attorney License Renewal 
Explained: Court Fees, Dues, 

and Statuses. PAGE 3

Call for Nominations - Special Election 
NHBA Board of Governors - 

Vice President. PAGE 3

SECTION CONNECTION
REINTRODUCING

Make the most of your NHBA membership and improve 
your knowledge and skills in a particular practice area by 

joining one or more sections.  ”Section Connection” keeps 
you informed about upcoming section meetings and  
introduces you to some of our most popular sections.

NHBA members can choose from 19 sections for just $40/year per 
section. If you are interested in joining one or more, but did not do so on 
your annual Attorney Renewal form, contact our Sections Coordinator 

Jen Dauphinee today at (603) 715-3253 or sections@nhbar.org . 

nhbar.org/sections/

Continuing Legal Educa

tio
n

By Tom Jarvis

 To say lawyering can be stressful 
is an understatement, especially in the 
post-pandemic world of staffing short-
ages and overwhelming caseloads that 
legal professionals currently practice in. 
 But for some lawyers and judges, 
who are continuously exposed to trau-
matic material, that stress can be com-
pounded by a condition called vicarious 
trauma. This can have a significant neg-
ative impact on their mental health, and 
without the right boundaries can lead to 
a higher risk of depression and anxiety.
 Vicarious trauma, also known as 
secondary trauma or secondary traumat-
ic stress, affects people in the helping 
professions, like lawyers and judges. It 
can be described as mental anguish due 
to ongoing, indirect exposure to trau-
matic events through firsthand account 
or narrative. 
 “Attorneys often represent people 
who have been traumatized as victims 
of abuse, crime, or other adversity,” 
attorneys Becky Howlett and Cynthia 
Sharp say of vicarious trauma in their 
American Bar Association CLE, How 
Secondary Trauma Affects Attorney 
Mental Health.
 Continuously hearing disturbing re-
counting of traumatic experiences from 
clients and witnesses can be overwhelm-

ing and lead lawyers—and judges to a 
lesser extent—to experience the same 
feelings faced by the trauma survivors 
in their care. Vicarious trauma typically 
involves a shift in world view, resulting 
in beliefs about the world being altered 
and/or damaged by the repeated expo-
sure.
 “As the matter unfolds, lawyers, 
staff, and judges alike may be exposed 
to emotional stories, highly charged 
situations, as well as gruesome and dis-
turbing evidence, which can lead to sec-
ondary or vicarious trauma,” Howlett 
and Sharp say. “Symptoms include 
burnout, PTSD, irritability, difficulties 

with sleep and concentration, as well as 
diminished pleasure and interest in ac-
tivities.”
 While vicarious trauma exists in 
other fields—and other professions such 
as firefighting and policing—vicarious 
trauma is more prevalent in legal pro-
fessionals who work in criminal, family, 
juvenile justice, and domestic violence 
cases, especially those involving harm 
to children. Those who have their own 
history of trauma are also more suscep-
tible to vicarious trauma. 
 A precursor for vicarious trauma in 

Joseph Caulfield – Martial Artist and Magician
PRACTITIONER PROFILE
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Recent New Hampshire Supreme Court Order May Assist With 
Defense Attorney Shortage for Indigent Criminal Defendants

In an effort to address the backlog of indigent criminal defense 
cases, the New Hampshire Supreme Court issued an order making 
it less cumbersome for inactive attorneys to volunteer. 

By Tom Jarvis

 On August 10, 2022, the New 
Hampshire Supreme Court issued an or-
der designed to help alleviate the back-
log of indigent criminal defense cases 
in the Granite State. The order waives 
mandatory continuing legal education 
requirements and the filing of a Trust 
Account Compliance form for Inactive 
Status attorneys who elect Limited Ac-
tive Status with the New Hampshire Bar 
Association, making it less cumbersome 
to accept these cases.
 Currently, there are over 900 low-
income New Hampshire citizens that are 
entitled to court-appointed counsel but 
have been waiting for months for a law-
yer to take their case. Due to a variety 
of factors such as the pandemic and its 
subsequent “great resignation,” the New 
Hampshire Public Defender’s Office has 
lost a lot of lawyers, causing the remain-
ing lawyers’ already-high caseloads to 
increase further. As a result, several of 
them are unable to accept new cases 
without compromising their ability to 
provide competent and diligent represen-
tation. 
 The order is intended to entice inac-
tive attorneys to accept indigent criminal 
defense cases without the burden of ful-
filling active member requirements. The 
only caveat is that an attorney must take 
at least three such cases per year. 
 “Our goal is to clear the backlog and 

resume opening every 
case we are appointed 
to,” says Sarah Rothman, 
Executive Director of 
New Hampshire Public 
Defender. “But we need 
to be able to provide zeal-
ous advocacy to every 
client. We cannot allow 
the quality of our repre-
sentation to suffer due to 
unmanageable caseloads, 
and we cannot continue 
to overburden our attor-
neys, investigators, and 
support staff. We have 
faced staggering staff at-
trition. And as staff leave, 
remaining staff is strained even further, 
leading to further attrition. It’s a vicious 
cycle that leaves indigent defendants 
without an attorney.”
 Prior to the order, if an inactive at-
torney wished to accept an indigent 
criminal defense case or a civil pro 
bono case, they would not only need to 
switch to Limited Active Status with the 
NHBA, but pay higher Court fees and 
NHBA dues, file a Trust Account Com-
pliance form, and take at least 720 min-
utes of minimum continuing legal educa-
tion. The Court has now removed those 
barriers under this order. 
 Now, inactive attorneys who would 
like to help only need to change their 
membership to Limited Active Status 

with the Bar Association. 
 The words active and inactive take 
on a different meaning with respect to 
membership of a unified bar. Because 
membership is mandatory, the terms 
do not refer to a lawyer’s membership 
standing. Instead, they refer to the status 
of a member’s law practice.
 An active attorney is one who is cur-
rently engaged in the practice of law in 
New Hampshire within the membership 
year.  Conversely, an inactive member 
is one who is not, for whatever reason, 
practicing law in the Granite State. This 
could be an attorney who is retired, 
working in some other capacity such as a 
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WRIGHT continued on page 14

ORDER continued on page 18

By Kathie Ragsdale

 Nicholas Wright is a lead trial attor-
ney for Bouchard Kleinman & Wright, 
PA. He is also the author of a prize-win-
ning novel whose main characters are 
meant to inspire at-risk children like the 
ones he used to counsel before becoming 
a lawyer.
 “I’ve known kids and thought, what 
do they have for a possible role model in 
their life?” Wright says. “They get to be 
the hero of this story, maybe for one min-
ute of brief escapism.”
 While Wright has represented clients 
in cases ranging from wrongful death 
to landlord-tenant matters, he has taken 

training in the 
cause and origin of 
fires and has devel-
oped a specialty in 
fire litigation. 
 He may also 
be the only New 
Hampshire Bar 
member who can 
recount how he 
survived an attack 
by a rabid animal.

 Born in England, Wright and his 
family emigrated to the United States 
when he was eight or nine years old. He 
grew up primarily in New Hampshire 
and went off to Grinnell College in Iowa, 

where he majored in English literature 
and history. During a semester abroad, he 
found himself working as a research as-
sistant in the British House of Commons, 
where Wright, a history lover, has a vivid 
memory of standing next to a plaque com-
memorating the spot where Charles I was 
arrested before his execution in 1649. 
 Post-college, and wanting to see 
the world, he took a job with the Belfast 
Education and Library Board in Belfast, 
Northern Ireland.
 During a break from his three-year 
stint there, he took a 10-day sail through 
the Hebrides on a 22-foot ship with peo-

Nicholas Wright’s Advocacy Doesn’t End With His Law Firm Clients

We’re back to live! We hope you’ll join us 
for our 2023 Midyear Meeting. PAGE 4

Remembering Justice James Duggan. 
PAGE 3

Educators Attend NHBA We The People 
Professional Development at the 

Bar Center. PAGE 7

Bar Foundation Releases Newly 
Enhanced IOLTA Leadership 

Institution Program. PAGE 10 

NH Lottery Winners Can Remain 
Anonymous. PAGE 4

Friday, February 17, 2023
Doubletree by Hilton; Manchester, NH

As always, it’ll be a day filled with useful CLEs, interesting 
speakers, inspiring awards, and lots of 
networking opportunities. 

So circle your calendar, then watch 
nhbar.org, Bar News, and E-Bulletin 
for additional details.

Make plans now to join the NHBA 
for our 2023 Midyear Member Meeting
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 Platinum: $7,500
• Midyear Meeting (exhibitor booth - $650, full page ad in program - $475, sponsorship - $1,200) AND  

Annual Meeting (sponsorship - $1,200, full-page ad in program - $475).  
• One year subscription to Vendor Directory - $325
• Advertising credit - $2,775 to be used to place ads in Bar News
• 4 e-Bulletin sponsorships - $400
• Recognition on website, Bar News and at sponsored events.

 Gold: $5,000
• Midyear Meeting (exhibitor booth - $650, full page ad in program - $475) AND Annual Meeting (sponsorship 

- $1,200, full-page color ad in program - $475).  
• One year subscription to Vendor Directory - $325
• Advertising credit - $1,575 to be used to place ads in Bar News
• 3 e-Bulletin sponsorships - $300
• Recognition on website, Bar News and at sponsored events.

 Silver: $2,500
• Midyear Meeting (exhibitor booth - $650, full page ad in program - $475) AND  

Annual Meeting (full page ad in program - $475) 
• One year subscription to Vendor Directory - $325
• Advertising credit - $575 to be used to place ads in Bar News
• Recognition on website, Bar News and at sponsored events.

 Bronze: $1,000
• Midyear meeting (full page ad in program - $475)
• One year subscription to Vendor Directory - $325
• Advertising credit - $200 to be used to place ads in Bar News
• Recognition on website, Bar News and at sponsored events.

Sponsorship Levels
The New Hampshire Bar Association has various opportunities available for both advertising and sponsorship at 
our live CLEs. Questions? Email advertise@nhbar.org.
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Placement W H
1.   Full Page 10”  13.63”
2.   Junior page 7.46” 10”
3.   1/2  Vertical 4.92” 13.63”
4.   1/2  Horizontal 10” 6.75”
5.   1/4  Vertical 4.92” 6.75”
6.   1/4  Horizontal 10” 3.25”
7.   1/8  Horizontal 4.92” 3.25”
8.   1/16  Vertical 2.38” 3.25”

1X 3X 6X 9X 12X
Full Page $1820 $1680 $1660  $1570 $1450

Junior $1410 $1350 $ 1290  $1230 $1155

1/2 Page $ 930 $ 865 $ 840  $ 800 $ 765

1/4 Page $ 645 $ 600 $ 580  $ 560 $ 535

1/8 Page $ 315 $ 305 $ 295  $ 290 $ 285

1/16 Page $ 195 $ 190 $ 180  $ 170 $160

Preferred placement of an ad is available for an additional 
20% of the total placement cost.  An additional cost of $25 
for employment ads only will be added to post the ad with 
our online classifieds. 

For print display ads, please send a PDF file with the 
following specifications. 

•  CMYK Color Mode 
•  Resolution – Resolution for Bar News 

advertisements should be  
at least 300dpi. 

•  Screen Tints – 15%
We publish specialty publications from time to time where 
there are opportunities to place an ad which include the 
following: Experience Takes Root, Leadership Academy, 

8

4

61
2

7

5

3

Headings: 
Positions Available • Positions Sought • Request for 
Proposals • Office Sharing • Office Space • Services •  
For Rent • For Sale • Will Search 
Prices are per issue/month. Ads are posted online for 
30 days. Ads need to be prepaid. (Checks made payable 
to NHBA; credit cards also accepted.) Classified line ads 
appear in a paragraph format. Ads can only be emailed or 
mailed. Ad text cannot be taken by phone. 
If the advertiser would like to contiune the ad, please 
contact the NHBA and provide prepayment. Ads may be 
edited. The NHBA reserves the right to reject advertising.

Insertion Per Word Cost
$65 $1.60/word

Classified Ads
Classified Line Ads

Bar News Display Ads

Rates effective January 1, 2023

Insertion is $60 to place the ad plus the cost per word. 



5

Sales and Technical Editor

   PHONE: 603.715.3263  EMAIL: advertise@nhbar.org

2023 MEDIA KIT

Enhance visibility for your business. 

Midyear Membership Meeting
February 17, 2023 

DoubleTree by Hilton Manchester Downtown

Annual Membership Meeting
June 23-24, 2023

AC Hotel by Marriott Portsmouth Downtown/Waterfront

Event Advertising and Promotions

EXHIBIT $650

PROGRAM ADVERTISING

Ad Size 1/4-Page 1/2-Page Full Page

Member $275 $325 $375

Non-Member $325 $400 $475

EXHIBIT SPACE NOT AVAILABLE

PROGRAM ADVERTISING

Ad Size 1/4-Page 1/2-Page Full Page

Member $275 $325 $375

Non-Member $325 $400 $475

More than 6,500 members receive the e-Bulletin, the 
bar’s weekly e-newsletter. It is our most interactive 
publication, with high average open and click-through 
rates. 
Listings in the e-Bulletin are featured in a content block 
each week. Listings should include a title with a hyperlink 
to your website and no more than 30 words of text.   
See sample below:

NH Bar Association
The NH Bar Association strives to support members of 
the legal profession and their service to the public and 
justice system. Contact us to learn more.

NHBA e-Bulletin ListingsOnline Vendor Directory 

Premiere Listing (One Year) $325

Vendor Directory listings include contact information 
for your company, a hyperlink to your website, your 
company’s logo, and a description of your company and 
its products and/or services. These listings are posted 
online for one year. 

Organization Name
Contact Name

Phone/Fax
Address 

Email Address
Organization URL
Vendor Category
Description/Logo

Digital Advertising
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Bar News
Practice Area Sections
NH Bar News features a special content section each month 
that is dedicated to a specific area or areas of law. This helps 
you pick the advertising placements that are best for you and 
your business. 

January Criminal Law & Health Law

February Tax Law & Insurance Law

March Trust & Estate Law

April Labor & Employment Law

May Real Property Law

June Municipal & Governmental Law and  
Intellectual Property Law

July Federal Practice, Bankruptcy, International

August Workers’ Compensation Law and  
Personal Injury Law

September Environmental & Natural Resources, 
Telecommunications, Energy & Utilities Law

October Alternative Dispute Resolution

November Family Law & Children’s Law

December Business Law & Business Litigation

Bar News
Advertising Deadlines

Conditions and Deadlines

Issue  
Date

Ad Reservation 
Date

Final Ad  
Copy Due

Jan. 18, 2023 Jan. 2, 2023 Jan. 9, 2023

Feb. 15, 2023 Jan. 30, 2023 Feb. 6, 2023

March 15, 2023 Feb. 27, 2023 March 6, 2023

April 19, 2023 April 3, 2023 April 10, 2023

May 17, 2023 May 1, 2023 May 8, 2023

June 21, 2023 June 5, 2023 June 12, 2023

July 19, 2023 June 30, 2023 July 10, 2023

August 16, 2023 July 31, 2023 August 7, 2023

Sept. 20, 2023 Sept. 5, 2023 Sept. 11, 2023

Oct. 18, 2023 Oct. 2, 2023 Oct. 9, 2023

Nov. 15, 2023 October 30, 2023 Nov. 6, 2023

Dec. 20, 2023 Dec. 4, 2023 Dec. 11, 2023

Contract Year
Advertising must be inserted within one year of the first 
insertion to earn the frequency discounts.

Copy Acceptance
Advertisements will only be accepted on a prepaid basis.  
The publisher reserves the right to accept or reject all 
advertising copy at its discretion. Placement is subject to 
publisher’s choice except for paid preferred positions at an 
additional 10% charge.

Contract/Copy Conditions
Costs incurred by the publisher for production work done on 
advertisements will be charged to the advertiser. When change 
of copy is not received by the closing date, copy run  
in previous issue will be inserted. 

Advertising Responsibility
Staff of New Hampshire Bar News must be notified in 
writing within 10 days of receipt of publication of any errors 
in advertising or printing flaws. Otherwise billing for said 
advertising will be held indisputable. 
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Advertising Policy
New Hampshire Bar Association Advertising Policy

ADVERTISING POLICY. All submitted advertising is subject 
to approval by the New Hampshire Bar Association, which 
produces and distributes the Bar News and other publications. 
As the publisher, the NHBA reserves the right at any time to 
decline any advertising which it feels, in its sole discretion, 
may be inappropriate for its membership and readership. 
The following is a non-exclusive list of advertising that is 
unacceptable to the publisher:

• advertising relating to alcoholic beverages or tobacco 
products;

• advertising by or on behalf of political candidates; as well as 
political interest groups and lobbyists.

• advertising relating to contests, lotteries, or the offering of 
prizes based on chance, unless first cleared by the U.S. 
Postal Service, and unless written proof of compliance with 
the laws of New Hampshire is supplied; 

• advertising that may imply New Hampshire Bar Association 
endorsement, recommendation, support or approval, unless 
prior endorsement, recommendation, support or approval 
has been awarded by the NHBA;

• advertising for products or services that are illegal or whose 
movement in interstate commerce is prohibited under law;

• advertising that contains unlawful, discriminatory, and/or 
hate language;

• advertising that advocates a position contrary to that of New 
Hampshire’s judicial system or NHBA’s Constitution and/or 
bylaws;

• advertising that itself violates -- or may encourage or 
enable another to violate -- the NH Supreme Court Rules 
of Professional Conduct, even if advertisement is placed 
by a non-attorney not themselves subject to the Rules. 
By submitting an advertisement, advertiser attests that 
to the best of their knowledge, said advertisement is in 
compliance with the Rules of Professional Conduct. The 
New Hampshire Bar Association takes no responsibility 
for ensuring such compliance and will not assume any 
obligation on member(s) arising as a result of non-
compliance.

• advertising that -- in subject matter, content, material, and/
or design – may jeopardize the timely mailing status of 
the publication. The publisher reserves the right to require 
from the advertiser written proof of clearance from the U.S. 
Postal Service prior to accepting the ad for publication.

The NH Bar Association, while a non-profit organization, 
nevertheless has an ongoing obligation to its members 
to maintain fiscal health. The Bar Association brings in a 
significant amount of operating revenue throughout the year 
through a variety of CLE programs it offers. The NHBA has 
also entered into (or plans to enter into) significant, mutually-
beneficial relationships with other organizations, including a 
number of preferred vendors and exclusive providers. In order 
for the NHBA to continue to thrive, it is important that these 
arrangements not be jeopardized.

With this in mind, the NHBA reserves the right to review – and 
reject, where appropriate – advertising submitted to one or 
more of its publications on the basis of reasonable concerns 
that the proposed advertising may compete with the NHBA’s 
own products and/or that said advertising could materially 
interfere with any existing or planned relationships it has with 
other organizations. For instance, the NHBA reserves the right 
to decline advertising for a program that is considered in direct 
competition with a NHBA CLE program. “Direct competition” 
includes, but is not limited to, such characteristics as subject 
matter, audience, event date, and pricing. 

When advertisements for outside paid CLE programs are 
deemed not to be in direct competition with NHBA’s offerings, 
regular advertising rates will ordinarily apply. (Courts, local and 
county bar associations, and other non-profit organizations 
promoting a free (no-cost) CLE may request to have 
advertising fees waived.)

Advertisers are encouraged to contact the NHBA prior to 
submitting their advertising message if they have any question 
on whether the ad may be accepted for publication.


