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FACTS: 
 
 The Ethics Committee has considered a request relating to the use of a certain law firm 
name in New Hampshire which contains names of some individuals who are members of the 
New Hampshire Bar and some individuals who are members only of other Bars.  The 
Committee notes that the letterhead submitted does not indicate in every case the membership 
or lack thereof in the New Hampshire Bar. 
 
 For example, the letterhead indicates that Attorney G is not a member of the New 
Hampshire Bar but may be a member of the Maine or Massachusetts Bar.  The Committee also 
notes that one of the partners is a professional corporation—apparently not of New Hampshire. 
 
RESPONSE: 
 
 Assuming that (1) all persons involved in the name heading are members of a single 
partnership; and (2) the name of each person listed below the firm name has after it an 
indication of the state in which that person is admitted to practice, whether practicing as a P.C. 
or otherwise, the Committee would answer the question in the affirmative as to the firm name 
itself.  See the opinion of this Committee dated March 16, 1982 and published in NHLW 404, 
April 28, 1982.  The Committee also assumes any advertising will be in compliance in other 
respects with the New Hampshire “Code of Professional responsibility.” 
 
 The Committee has also considered the use of the words “A PARTNERSHIP 
INCLUDING A PROFESSIONAL CORPORATION” immediately under the name of the firm.  
Under the circumstances, the quoted words should either be deleted or expanded to cover the 
practicing limits on the P.C.  For example, they might be expanded by the addition of the words 
“PRACTICING IN __________.”  It would not be appropriate merely to add the state of 
organization in front of the word “PROFESSIONAL.”   
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