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Income

Age Gender

Location Income

Age Gender

Location Income

Age Gender

Location Income

46%

27%

17%

10%

4%
18%

19%
24%

35%

38%

62%

<$100,000/yr

$60,000–$100,000/yr

$30,000–60,000/yr

>$30,000/yr

61+

51–60

41–50

31–40

24–30

Age

Gender
Male

Female

Highly educated professionals from 
a variety of age groups turn to us  
for information about reliable 
products and services for law 
practice and law firms.

We provide a target audience 
of high earners with decision-
making power. More than 45 
percent of Bar members earn 
$100,000+ per year.

Our marketing channels enable 
you to make connections with 
professional men and women 
working in the legal field across 
New Hampshire and throughout 
New England 

Make Connections
The NH Bar Association represents all lawyers and judges licensed to practice law in New Hampshire. We provide 
support and resources for New Hampshire’s legal community and advocate for equal access to justice for all  
New Hampshire citizens. 

Demographic information from the 2014 Economics of NH Law Practice Survey commissioned by the NH Bar Association.
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NH Bar News
The monthly NH Bar News is the official publication of 
the NH Bar Association and features a variety of timely 
articles about the law, justice issues, courts and the 
legal community. It is sent to more than 8,300 people. 
Opportunities include:
•  Display Advertising - Generate business and referrals 

with attractive color or black and white ads. 
•  Classifieds - Advertise job vacancies, products or 

services. Both display and line ads are available. 
Classified ads are also posted on www.nhbar.org. 

NHBA e-Bulletin and Website
More than 7,500 members, business leaders, 
communications professionals and news organizations 
receive timely news and information in the weekly NHBA 
e-Bulletin.
•  Issue Sponsorships – Sponsors are listed weekly in 

a content block that includes a title with a hyperlink to 
your website and 30 words of text (max.).  

DIGITAL ADVERTISING NOTE: Sponsor listings in 
NHBA e-Bulletin are available only with the purchase of an 
advertising package.

Meetings and Events
Sponsoring one of the NH Bar Association’s many popular 
programs and events enhances visibility, bringing your 
company to the forefront for our audience.

•  Midyear Meeting - Feb. 18, 2022  
DoubleTree by Hilton, Manchester, NH

•  Annual Meeting – June 17-19, 2022 
Mountain View Grand Hotel, Whitefield, NH 

Get Results
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Sexual harassment; cannabis use ac-
commodations in the workplace; the ad-
vancement of women in the workplace; 
navigating employee leave during the 
pandemic, and much more. PAGES 27-38

Leadership Alums. Meet a few of those 
who have participated in the NHBA’s 
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Pandemic Law. Eric Tausig delivers his 
third and final installment exploring 
executive authority and privacy during 
a pandemic. PAGE 22

From the Editor. A recent trip to Kansas 
to visit my 10-year-old son turned into a 
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museums, and a chance for reflection on 
the past year.  PAGE 2
Cyber Crime. Cameron Schilling provides 
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and mitigate financial cyber crimes.  
PAGE 6 Complaint. A complaint filed in Mer-
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systemic problems with state’s handling 
of unemployment benefits.  PAGE 39

Labor and Employment Law 

By Kathie Ragsdale

 Jennifer L. Parent might be called 
a lawyers’ lawyer, known for her fervor 
both in the courtroom and in her efforts to 
literally “raise the Bar.”
 A director and chair of the litigation 
department at Manchester-based McLane 
Middleton, Parent has held positions in 
the New Hampshire Bar Association, 
New Hampshire Women’s Bar Associa-
tion, American Bar Association, National 
Conference of Bar Presidents, New Eng-
land Bar Association and the New Hamp-

shire Bar Founda-
tion.
 “I enjoy just 
seeing how we can 
move our profes-
sion forward, how 
we can change our 
profession in ways 
that make it more 
efficient, and allow 
more access to jus-
tice,” she says of 
her work with those groups.
 A native of Litchfield, N.H., Parent 

Jennifer Parent, A Lawyers’ Lawyer with a Passion for the Jennifer Parent, A Lawyers’ Lawyer with a Passion for the Arts

attended local public schools before go-
ing on to Boston College, where she ma-
jored in economics and computer science, 
then earned a Juris Doctor at Suffolk Uni-
versity Law School, graduating summa 
cum laude.
 She was always drawn to law, she 
says, in part because of the logic in it. 
“I like working with people and helping 
people solve problems and get to resolu-
tions,” she says. “I’m a trial lawyer so you 
get to a resolution through a trial and I do 

By Jordyn Haime

 Joshua Deveer doesn’t try to fight his 
place in life anymore.
 “I used to think doing something was 
everything, and now I’m starting to realize 
that, maybe not doing something is every-
thing,” says the 23-year-old from outside of 
a modest North Conway inn, where he pays 
$600 per month to live. “Maybe restricting 
my footprint here, making sure that I watch 
my steps is what’s most important.”
 In July of 2017, Deveer was pulled 
over by State Trooper Clinton Trussell and 
arrested on two misdemeanor charges and 
one violation: operating without a valid li-
cense, disobeying a police officer and pos-
sessing marijuana.
 According to Carroll County court re-
cords, police signaled for Deveer to stop by 
emergency warning signals, but that he took 
“evasive action” by turning abruptly, with a 
signal, behind a building.
 “I said, ‘I didn’t know that I was dis-
obeying an officer, sir.’ And he basically told 
me that I was under arrest already. ‘Cause I 
was disobeying him by pulling into a park-
ing lot. And so I should get outta the car and 
put my hands on my lock box,” Deveer said.
 He says he also was not aware that his 
license had been under suspension, and that 
he felt he shouldn’t have had any charges 
against him at all. Deveer ended up paying 
over $700 in fines for two of the charges, 
but for the marijuana charge, he was offered 

another option.
 With the help of a lawyer, Deveer was 
able to get the marijuana charge diverted to 
White Mountain Restorative Justice located 
in Conway, NH. WMRJ is a non-profit or-
ganization offering programs in juvenile 
court diversion, mediation, adult court di-
version, and victim offender mediation. 
 Upon completing a court diversion 
program with WMRJ, Deveer was able to 
have the charge expunged from his record. 
The program, he says, consisted of first ad-
mitting guilt, completing course work, and 
community service at the humane society 
for a few months.
 “I wanted it dismissed completely. I 
didn’t want people, you know...thinking any 
differently of me, but then it got published 

in the paper. So I moved away from here for 
a while after that,” he said.

A theory of justice that 
can save lives

 Restorative justice is the practice of 
repairing the harm caused by crimes or of-
fenses and holding the offender account-
able for their actions. It also focuses on the 
causes of crime, rather than taking punitive 
measures that are likely to cause recidivism. 
And as calls for criminal justice reform and 
police abolition have continued alongside 
protests throughout 2020, many activists are 
looking to restorative justice as a solution to 
the country’s policing and mass incarcera-
tion problems.
 Diversion for adults often happens pre-
conviction, and – unlike New Hampshire’s 
drug courts and mental health courts – if 
an offender successfully carries out a re-
storative agreement, the charge will be ex-
punged from the offender’s record. 
 It’s a process with a different purpose 
and goal from the state’s behavioral health 
courts, which are reserved for those with 
serious addiction or mental health problems 
who are repeat offenders. And with special-
ized courts, charges remain on an offender’s 
record after completion.
 Experts see court diversion as a form of 
restorative justice, and a powerful alterna-
tive to traditional sentencing, that can save 

Getting a Second Chance in New Hampshire  
Depends on Where You Live

Equitability of court diversion a concern of lawyers; practitioners

DIVERSION continued on page 20

By John M. Bassett
 
 Court diversion advocates across the 
country say diversion saves money and 
reduces crime. But in New Hampshire, 
and nationally, the data to support this 
claim is hard to find. 
 Without more data collection and 
analysis, experts warn that it will be dif-
ficult to prove to funders and the public 
that diversion is as effective as advocates 
say.

In NH, data not the top priority
 How many adults and juveniles go 
through New Hampshire’s court diversion 
programs each year, and how effective are 
these programs at reducing crime? Even 
though New Hampshire’s first diversion 
program was started more than 40 years 
ago, these questions are still difficult to 
answer.
 Over the last four months, the Gran-
ite State News Collaborative looked for 
data regarding pre-trial court diversion 
programs for juveniles and adults in 
New Hampshire, focusing on basic sta-
tistics such as the number of participants 
handled annually and how many of each 
programs’ participants stayed arrest-free 
after finishing diversion. But for both 
adult and juvenile programs, there were 
no comprehensive datasets available. 

Data is Key for 
Court Diversion 

Success 

DATA continued on page 18

Joshua Deveer outside his home in North 
Conway in 2020.        Photo/Jordyn Haime
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Judges and Stress. The largest-ever 
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and resiliency for judges was undertaken 
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Friday, June 25, 2021
Registration is Open!
See pages 18-19 for details

TOGETHER               TOMORROWTOWARD
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By Kathie Ragsdale
 
 Francis “Fran” G. Murphy has ques-
tioned many people in his 30-plus years 
as a civil litigator, but the person he 
would most like to call to the stand died 
some 400 years ago.
 That person is “the true author” of 
the works most often attributed to Wil-
liam Shakespeare, Murphy says, and he 
doubts it is the bald-pated, ruff-collared 
man from Stratford-upon-Avon whom 
most people conjure.
 A shareholder and director at Sha-
heen & Gordon, Murphy is also part of 

an international 
group that pursues 
what is called the 
Shakespeare Au-
thorship Question 
— the argument 
that “the Stratford 
man” could not 
have written the 
plays and sonnets 
attributed to him 
because, among 

other things, he lacked the education, 
world travel and familiarity with the roy-
al court needed to produce those works.

 Murphy is far from the only jurist 
to think so. Indeed, three then-sitting 
Supreme Court Justices – William Bren-
nan, Harry Blackmun and John Paul 
Stevens — held a moot court on the au-
thorship question in 1987, and Stevens 
subsequently wrote in a law-review ar-
ticle that he believed Shakespeare was a 
pseudonym for the true writer.
 The pursuit is a natural one for Mur-
phy, a Rhode Island native who majored 
in English and theater at Rhode Island 
College — while also playing baseball 

 In light of the recent de-
cision by the NH Supreme 
Court to repopen the court 
system, effective May 17,  
the Bar Center will reopen its 
doors to members on June 1, 
2021.  
 For questions, please call 
603-715-3279.

Bar Center to 
Reopen Doors 

Effective June 1, 2021

NH Pro Bono To Merge with  
LARC June 1

The New Hampshire Bar Foundation is 
‘Powering Justice-Propelling Change’

Annual Fundraising Event to be held Wednesday, May 26

Francis G. Murphy: An Attorney With a Thing for the Past 

By Scott Merrill

 On June 1, the NH Pro Bono Referral 
Program and the Legal Advice and Referral 
Center (LARC) will merge to become 603 
Legal Aid.
 The merger was formally announced to 
the public on Thursday, May 6, at the NH 
Campaign for Legal Services Virtual 2021 
Campaign Kickoff Breakfast.
 The product of over two years of plan-
ning, the merger will help to meet a growing 
need of low-income people in New Hamp-
shire seeking free legal services. 
 “This is the single most significant 
change in the delivery of legal services for 
needy citizens in decades,” said George 
Moore, Executive Director of the New 
Hampshire Bar Association and one of the 
original committee planning members. 
“While we started talking about the pos-
sibilities before the pandemic, the ensuing 
shutdown of the economy made the need all 
that more urgent.”
 Newly hired Executive Director Sonya 

Bellafant, said the merger will provide full 
representation for some clients. 
 “We are committed to expanding the 
scope of the services previously offered 
by LARC and Pro Bono,” Bellafant told 
the Bar News. “603 Legal Aid will pro-
vide statewide, centralized holistic in-take 
to readily identify pressing legal issues ef-
ficiently. Our objective is also to expand 
civil legal aid capacity by providing direct 
representation via staff attorneys, pro bono 
counsel and other referrals. These changes 
will ideally expand access and capacity to 
free civil representation to those who are 
struggling to preserve the basic necessities 
of life.” 
 Bellafant was most recently director 
of the Tennessee Senior Law Alliance, and 
was selected to lead the new program after 
a national executive search conducted by a 
collaborative committee of leaders from the 
staff and boards of LARC, Pro Bono and 
NH Legal Assistance. 

MERGER continued on page 8

By Scott Merrill 
 
 The past year has 
proved to be a turning point 
for New Hampshire’s legal 
services community and the 
New Hampshire Bar Foun-
dation is helping to lead the 
charge. 
 On May 26, 2021, the 
Bar Foundation will launch 
its annual fundraising efforts 
with the theme Powering Jus-
tice - Propelling Change. 
 As the charitable arm of 
the New Hampshire Bar As-
sociation and the philanthropic 
choice for many New Hamp-
shire lawyers, the Bar Founda-
tion’s work this year will focus 
on three major initiatives — a 
state-wide Diversity and Inclu-
sion Project, the Moose on the 
Loose Teachers Guide on Civ-
ics Education, and supporting the newly 
formed 603 Legal Aid Call center and 
website. 
 “Each of these efforts highlight the 
important role lawyers fill in our com-
munity as a force for good and as advo-
cates for justice,” said Chair of the NH 

Bar Foundation, James J. 
Tenn, Jr. 
 Consistent with the 
Foundation’s mission 
of identifying emerging 
justice-related issues, the 
Foundation has partnered 
with Parker Analytics, a na-
tionally recognized leader 
in survey and performance 

analysis. Parker will con-
duct a state-wide survey of Bar 
Members to assess the status of 
diversity and inclusion for the 
benefit of the legal profession, 
the justice system, and clients. 
  “This is an excit-
ing and timely project for the 
Foundation, and positions New 
Hampshire lawyers to be at the 
forefront of thought and action 
– based on data – on this criti-
cal issue for the legal profes-
sion and the people we serve,” 

Tenn said. “The survey will benefit New 
Hampshire statewide. While focused on 
legal community it will have a broad im-
pact for private law firms, the court sys-
tem, as well as purchasers of legal ser-

FOUNDATION continued on page 10
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Chair of the N.H. Bar 
Foundation James J. 
Tenn Jr. 
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INSIDE: Honoring 
50 Years of Practice 
(Special supplement) 
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NH Bar Members look back  
and share advice for the next generation.
Profiles are based on questionnaires sent earlier this year to New Hampshire Bar 
members marking 50 years of law practice, and those who responded are included. 
Responses have been edited for length and clarity.

John B. Andrews
Robert T. Bloomenthal
Paul Buffum
John M. Cunningham
James F. Early
Laurence J. Gillis
Gary W. Holmes
Lawrence A. Kelly 
Raymond J. Kelly
Aaron A. Lipsky
Silas Little III
Peter  J. McDonough
Joseph F. McDowell
Malcolm R. McNeill
Bruce E. Mohl
James E. Ritzo 
Robert H. Rowe
James Q. Shirley
Robert S. Span
Rodney L. Stark
Robert A. Stein
Frederick C. Tedeschi
Mary Ellen  Tedeschi
Arthur L. Trombly
James C. Wheat

NEW HAMPSHIRE BAR MEMBERS CELEBRATING 

50 YEARS OF LAW PRACTICE
 —New Admits to the New Hampshire Bar, Fall 1971—

1971
 Though perhaps remembered for colorful bell bottom pants and massive collars on bizarrely pat-
terned or striped shirts, 1971 portended significant changes to come over the course of our 50-year mem-
bers’ careers. The 26th Amendment remains one of the most notable events of the year.   During World 
War II, then-President Roosevelt lowered the draft age to 18, and the 26th Amendment followed through 
on a national desire to acknowledge that those old enough to go to war were also old enough to cast a 
ballot. Three quarters of the states ratified the 26th Amendment in 1971.  
 Lawyers in 1971 employed the trusty electric typewriter to conduct much of their business, but our 
class of 50-year members were on the cusp of a technological revolution that today’s new members take 
for granted: in 1971, Intel released the world’s first microprocessor.  
 Amtrak sprang to life in 1971, just as Americans gained a new destination for vacation adventure 
in Florida’s Walt Disney World, which opened that year. The year also saw Led Zeppelin’s release of 
“Stairway to Heaven,” Bill Withers’ “Ain’t No Sunshine,” Rod Stewart’s “Maggie May,” Marvin Gaye’s 
“What’s Going On,” and, who could forget, Tony Orlando and Dawn’s “Knock Three Times.” What a 
year!  
 Perhaps topping even Disney World and “Stairway to Heaven,” New Hampshire played prominently 
in the national, and even global, historical events of the year. NASA’s Apollo 14 launched on January 31, 
1971. Commanding the Apollo 14 crew was the Granite State’s own Alan Shepard, born in Derry and a 
graduate of Pinkerton Academy. Shepard piloted the lunar module that landed on the moon.  While he 
was the fifth person to walk on the surface of the moon, he was the first to attempt to hit golf balls on the 
lunar surface. There’s nothing like low gravity to add distance to a tee shot!   
 We salute our 50-year members. They came of age and perfected their craft during 50 years of im-
mense change in the world and in the practice of law. They, however, remained keepers of “the New 
Hampshire way” and propagated it to succeeding generations of New Hampshire lawyers. In the pages 
that follow, they share their stories. I commend those stories to all of us as poignant reminders of the 
enduring value of our association and how we do things in New Hampshire as lawyers. Thank you, Class 
of 1971!

         —NHBA President, Daniel E. Will

Lawsuit Alleges State Doesn’t Spend Enough to Address 
Abuse of Children

 Sonya Bella-
fant started as the 
Executive Director 
for 603 Legal Aid 
on May 5  and things 
are moving forward 
quickly.   
 When she isn’t 
working to improve 
access to legal aid 
for Granite Staters, 
you might find Bel-
lafant baking a range of confectionaries in her 
kitchen for a side business she calls Sweet 
Pleadings, reading a novel, walking her dogs, 
or even shooting a game of pool. 
 Bellafant sat down with the Bar News 
to discuss her career, her family and hobbies, 
and to explain some of the important objec-
tives she has for 603 Legal Aid.

Interview By Scott Merrill

Where are you from?
 I’m from Detroit, Michigan— born and 
raised. I moved to Nashville five years ago 
and it’s a running joke because, you see, I 
have an adult daughter and when she gradu-
ated from high school she was advised to go 
away to college and she picked Michigan 
State. I thought it was important for her to 
understand that she had all the skills she 

Meet the New Executive Director 
for 603 Legal Aid 

Who Let the Dogs In?
The Legal ‘ What Ifs’ of Pets in the Workplace

By Scott Merrill
 
 The final piece in the case of Anna Car-
rigan, a former New Hampshire health de-
partment worker who received a $120,000 
settlement last year from the state over a 
whistleblower lawsuit, will be decided by 
the New Hampshire Supreme Court. 
 The second portion of the lawsuit was 
brought to the New Hampshire Superior 
Court in February 2021 calling for chang-
es at DCYF and claiming the state is not 
spending enough to protect children from 
abuse and neglect. 
 This portion was rejected on its merits 
by Superior Court Judge Andrew R. Schul-
man but was appealed to the New Hamp-
shire Supreme Court in May.  
 The appeal restates what Carrigan’s at-
torney, Michael Lewis, argued in the origi-
nal lawsuit regarding the state’s failure to 

uphold the law regarding RSA 169-C, New 
Hampshire’s Child Protection Act created in 
1979. 
 “The statute says that each child shall 
receive a response from the government 
upon a report of child abuse and neglect,” 
Lewis said. “Each child means every child. 
When you have a clear law creating clear 

mandates and you have a 2000 case backlog 
you have illegality.”
 Lewis says the trial court erred by add-
ing restrictions to state constitutional lan-
guage that does not exist.
 Part I Article 8 of the state constitution 
confers standing upon taxpayers that are eli-
gible to vote and this gives them the right to 
challenge illegal spending, Lewis says. 
 “The trial court concluded that lan-
guage foreclosed Carrigan’s lawsuit be-
cause she is challenging the state’s failure 
to spend [enough],” Lewis said.  “But there 
is nothing in the state constitution or its lan-
guage that would indicate that this sort of 
challenge is not contemplated by the state 
constitution language. The conclusion runs 
completely counter to the substantive obli-
gations that are imposed by 169-C and the 

LAWSUIT continued on page 12

The Duckfeet team, from left: Meghan Lien, Rue, Briggs Brady, Justin Brady, and Jamie 
Rogers                                                                                                                Photo/Scott Merrill

By Scott Merrill

 2020 was a boon for a lot of dogs and 
their owners alike. Finding day care or 
dog walkers was no longer a priority, and 
animal adoptions flourished. 
 With adoption numbers strong in the 
state and people now returning to work, 
veterinary and animal care specialists say 
the problem of finding affordable day 
care — as well as dealing with separation 
anxiety — is now a real concern.  
 For those businesses where every day 

is, Take Your Dog to Work Day, employ-
ment law attorneys are imagining a num-
ber of ‘what if’ situations that could arise 
in workplaces, and they say employers 
should consider creating pet policies be-
fore issues arise. 
 “People have become so used to be-
ing at home with their pets, and I think 
you’re going to see more employees ask-
ing for that workplace perk on a case by 
case basis,” says Lindsay Hamrick, Di-

PETS continued on page 13   603 LEGAL AID continued on page 20 

needed to navigate this world and in order 
for her to know that I thought she had to 
test them without being near her mom. It 
worked out really well because I got to move 
to Nashville, where my father was, and I 
got to see my mom in Atlanta. It was ironic 
too because after I moved to Tennessee my 
mother’s health declined rapidly after being 
a two-time breast cancer survivor. I was 
fortunate and blessed to be able to take care 
of her in the last few months when she was 
placed in hospice. 

Did your daughter decide to choose law?
 I believe she will at some point. I went to 
law school when she was 4 as a single parent 
and unfortunately I was always taking her to 
classes. So, she was taught early on how to 
argue and debate, and she’s the only person 
I tend to lose to as a result. She’s very good. 

Why did you become a lawyer?
 The practice of law is my second ca-
reer. I have a degree in journalism. I started 
working in marketing and advertising, doing 
campaigns for Chrysler, Plymouth, Eagle, 
Dodge, then I worked at Kelly Scott Madison 
in Chicago. Around that time, I was transi-
tioning from my divorce from my daughter’s 
father and there were some issues with the 
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 Platinum: $4,000
• Developments in the Law exhibit or portfolio marketing piece (200+ lawyers)  
• Practical Skills exhibit or portfolio marketing piece (program required for new lawyers within two years of 

joining the bar)  
• Midyear Meeting (exhibitor booth, half page color ad in program, reception co-sponsor) OR Annual Meeting 

(exhibitor booth, sponsorship, full-page color ad in program, mention in Bar News and on website).  
• Digital and print advertising credit 
• 2 e-Bulletin sponsorships
• Recognition on website, Bar News and at sponsored events.

 Gold: $3,000
• Developments in the Law exhibit or portfolio marketing piece (200+ lawyers) 
• Practical Skills exhibit or portfolio marketing piece (program required for new lawyers within two years of 

joining the bar) 
• Midyear Meeting (exhibitor booth, ad in program, reception co-sponsor) OR Annual Meeting (exhibitor 

booth, sponsorship, full-page color ad in program, mention in Bar News and on website).  
• Digital and print advertising credit 
• 2 e-Bulletin sponsorships
• Recognition on website, Bar News and at sponsored events.

 Silver: $1,500
• Developments in the Law exhibit or portfolio marketing piece (200+ lawyers)
• Practical Skills exhibit or portfolio marketing piece (program required for new lawyers within two years of 

joining the bar) portfolio flyer
• Midyear Meeting (exhibitor booth, ad in program) OR Annual Meeting (exhibitor booth, color ad in program) 
• 2 e-Bulletin sponsorships
• Digital and print advertising credit
• Recognition on website, Bar News and at sponsored events.

 Bronze: $750
• Developments in the Law exhibit or portfolio marketing piece (200+ lawyers)
• Midyear meeting program ad half page color
• Advertising credit 
• 2 e-Bulletin sponsorships 
• Recognition on website, Bar News and at sponsored events.

Sponsorship Levels
The New Hampshire Bar Association has various opportunities available for both advertising and sponsorship, 
including this slate of special sponsorship packages. Questions? Email advertise@nhbar.org.
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Placement W H
1.   Full Page 10”  13.63”
2.   Junior page 7.46” 10”
3.   1/2  Vertical 4.92” 13.63”
4.   1/2  Horizontal 10” 6.75”
5.   1/4  Vertical 4.92” 6.75”
6.   1/4  Horizontal 10” 3.25”
7.   1/8  Horizontal 4.92” 3.25”
8.   1/16  Vertical 2.38” 3.25”
9.   Classified Display (large) 2.38” 2.63”
10. Classified Display (small) 2.38” 1.25”

1X 3X 6X 9X 12X
Full Page $1605 $1475 $1455  $1375 $1310

Junior $1235 $1175 $ 1120  $1065 $1000

1/2 Page $ 795 $ 750 $ 715  $ 685 $ 650

1/4 Page $ 540 $ 510 $ 480  $ 460 $ 440

1/8 Page $ 240 $ 230 $ 220  $ 215 $ 205

1/16 Page $ 130 $ 125 $ 120  $ 110 $100

* There is an additional fee of $50 for placement of color ads.  
Preferred placement of an ad is available for an additional 20% of the  
total placement cost.  

8

4

10
9

61
2

7

5

3

For print display ads, please send a PDF file with the following specifications. 
•  CMYK Color Mode – A color profile is available on the Bar’s website for download if necessary. To ensure the 

quality of your advertisement, please make sure that embedded images are also in CMYK Color Mode. 
•  Resolution – Resolution for Bar News advertisements should be at a resolution of at least 300dpi. 
•  Screen Tints – 15%

Headings: 
Positions Available • Positions Sought • Request for Proposals • Office Sharing • Office Space • Services •  
For Rent • For Sale • Will Search 
Prices are per issue/month. Classified line ads placed three or more issues receive 20% discount on regular prices. Ads are posted online for 30 days.
Ads need to be prepaid. (Checks made payable to NHBA; credit cards also accepted.) Classifieds line ads appear in a paragraph format. Ads can only be 
emailed, faxed or mailed. Ad text cannot be taken by phone. If the advertiser would like to contiune the ad, please contact the NHBA and provide prepayment. 
Ads may be edited. The NHBA reserves the right to reject advertising.

1X 3X 6X 9X 12X
Large $125 $120 $115   $105 $100
Small $  85 $  80 $  75   $  70 $  65

Words 0-20 21-40 41-60 61-80 81-100 100+ ($25)
Rate $60 $90 $120 $155 $185 $1.60/word

Classified Display Ads

Classified Ads
Classified Line Ads

Bar News Display Ads

Rates effective June 1, 2020

* There is an additional fee of $50 for placement of color ads.
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More than 8,000 members, business leaders, 
communications professionals and news organizations 
receive the NHBA e-Bulletin, the bar’s weekly 
e-newsletter. It is our most interactive publication, with 
high average open and click-through rates. 
DIGITAL ADVERTISING NOTE: Sponsor listings in 
e-Bulletin are available only with the purchase of a 
sponsorship-level package. 
Listings in the e-Bulletin are featured in a content block 
each week. Listings should include a title with a hyperlink 
to your website and no more than 30 words of text.   
See sample below:

NH Bar Association
The NH Bar Association strives to support members of 
the legal profession and their service to the public and 
justice system. Contact us to learn more.

1X 3X 6X 9X 12X
Cost per ad $235 $190 $145 $130 $105

NHBA e-Bulletin ListingsOnline Vendor Directory 

Premiere Listing (One Year) $150

Vendor Directory listings include contact information 
for your company, a hyperlink to your website, your 
company’s logo, and a description of your company and 
its products and/or services. These listings are posted 
online for one year. 

Placement Ad Dimensions
Homepage 300 x 250 pixels

WEBSITE DISPLAY FORMATTING
Files should be submitted in JPG format and in RGB color 
mode. Placements are run as space and time allows. 
Send your files and questions to advertise@nhbar.org. 

HOMEPAGE:    
Homepage display ads will display on the most visited  
page of www.nhbar.org. They will not appear on other 
website pages. 

Organization Name
Contact Name

Phone/Fax
Address 

Email Address
Organization URL
Vendor Category
Description/Logo

Digital Advertising

Your Ad Here
300 x 250  

pixels
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Sponsoring one of the NH Bar Association’s annual membership meetings, education seminars or events 
enhances visibility for your business. 

Midyear Membership Meeting
February 18, 2021 

DoubleTree by Hilton, Manchester, NH

No LIVE in-person events until after COVID.
PROGRAM ADVERTISING (B&W/COLOR)

1/4-Page 1/2-Page Full Page

$225 $275 $325

Annual Membership Meeting
June 17-19, 2022

Mountain View Grand Hotel, Whitefield, NH

No LIVE in-person events until after COVID.
PROGRAM ADVERTISING (B&W/COLOR)

1/4-Page 1/2-Page Full Page

$200 $250 $300

NHBA•CLE Programming
The NH Bar Association Continuing Legal Education 
Department organizes regular education sessions for 
association members that draw large numbers of attorneys 
and other legal services professionals. Two annual 
programs in particular attract large crowds. Practical 
Skills regularly draws 100-150 attorneys; Developments 
in the Law draws more than 200. 

No LIVE in-person events until after COVID.

Call meeting registrar at 603.715.3260 
for information today.

Sponsorships and Exhibiting
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All advertising is subject to approval by the publisher. The 
publisher reserves the right at any time to decline any 
advertising which it feels may be inappropriate.
The following is a non-exclusive list of advertising that is 
unacceptable to the publisher:

•    advertising relating to alcoholic beverages or tobacco 
products;

•  advertising by or on behalf of political candidates;
•  advertising relating to contests, lotteries, or the offering 

of prizes based on chance, unless first cleared by the US 
Postal Service, and unless written proof of compliance with 
the laws of New Hampshire is supplied;

•  advertising that may imply NH Bar Association 
endorsement, recommendation, support or approval unless 
prior endorsement, recommendation, support or approval 
has been awarded by the NH Bar Association;

•  advertising for products or services that are illegal or whose 
movement in interstate commerce is illegal;

•  advertising that contains unlawful discriminatory language;
•   advertising that violates or may encourage or enable 

another to violate the NH Supreme Court Rules of 
Professional Conduct.

Advertising may not in subject matter, content, material or 
design, jeopardize the mailing status of the publication. The 
publisher reserves the right to require clearance from the US 
Postal Service.

Advertising Conditions

Contract Year
Advertising must be inserted within one year of the first 
insertion to earn the frequency discounts.

Copy Acceptance
Advertisements will only be accepted on a prepaid basis.  
The publisher reserves the right to accept or reject all 
advertising copy at its discretion. Placement is subject to 
publisher’s choice except for paid preferred positions at an 
additional 10% charge.
Costs incurred by the publisher for production work done on 
advertisements will be charged to the advertiser. When change 
of copy is not received by the closing date, copy run  
in previous issue will be inserted. 

Advertising Responsibility
Staff of New Hampshire Bar News must be notified in 
writing within 10 days of receipt of publication of any errors 
in advertising or printing flaws. Otherwise billing for said 
advertising will be held indisputable. 

Bar News
Practice Area Sections
NH Bar News features a special content section each month 
that is dedicated to a specific area or areas of law. This helps 
you pick the advertising placements that are best for you and 
your business. 

January Criminal Law & Health Law

February Tax Law & Insurance Law

March Trust & Estate Law

April Labor & Employment Law

May Real Property Law

June Municipal & Governmental Law and  
Intellectual Property Law

July Federal Practice, Bankruptcy, International

August Workers’ Compensation Law and  
Personal Injury Law

September Environmental & Natural Resources, 
Telecommunications, Energy & Utilities Law

October Alternative Dispute Resolution

November Family Law & Children’s Law

December Business Law & Business Litigation

Bar News
Advertising Deadlines

Issue  
Date

Ad Reservation 
Date

Final Ad  
Copy Due

August 18, 2021 August 2, 2021 August 9, 2021

September 15, 2021 August 30, 2021 September 7, 2021

October 20, 2021 October 4, 2021 October 12, 2021

November 17, 2021 November 1, 2021 November 8, 2021

December 15, 2021 November 29, 2021 December 6, 2021

January 19, 2022 January 3, 2022 January 10, 2022

February 16, 2022 January 31, 2022 February 7, 2022

March 16, 2022 February 28, 2022 March 7, 2022

April 20, 2022 April 4, 2022 April 11, 2022

May 18, 2022 May 2, 2022 May 9, 2022

June 15, 2022 May 31, 2022 June 6, 2022

July 20, 2022 July 5, 2022 July 11, 2022

Contract/Copy Conditions

Conditions and Deadlines
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Officers
President   Richard Guerriero

President-Elect   Sandra L. Cabrera
Vice President   Jonathan M. Eck
Secretary   Susan Aileen Lowry

Treasurer   Christopher T. Regan

Governors-at-Large
Kathleen M. Mahan 

Kristin G. Fields 
James A. Shepard 

Catherine E. Shanelaris
Christine M. Hanisco 

Lindsey B. Courtney (public sector governor)
Jason B. Dennis (out-of-state governor)

County Governors
Jesse W. Friedman (Belknap)
Leslie M. Leonard (Carroll)

Monique M. Schmidt (Cheshire)
Scott J. Whitaker (Coos)

Viktoriya A. Kovalenko (Grafton)
Leslie C. Nixon (Hillsborough North)

Donald H. Sienkiewicz (Hillsborough South)
Heather A. Cherniske (Merrimack)

Paul B. Kleinman (Rockingham)
Abby Sykas Karoutas (Strafford)

Senior Associate Justice Gary Hicks (NH Supreme Court Liaison)

Michael J. Iacopino (ABA Association Delegate) 
Jennifer L. Parent (ABA State Delegate)  

Susanne L. Gilliam (ABA Association Young Lawyer Delegate) 

2021-2022 NH Bar Association  
Board of Governors


